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Summary 
SHDC conducted a community consultation exercise amongst local residents, with the 
main focus being on their citizens’ panel ‘Sounding Board’. A booster of face-to-face in-
street interviews amongst ‘hard to reach’ younger residents, aged under 35, was also 
conducted. The surveys were also made available through a number of consultation 
events and local libraries and through the Council for all residents to complete. 
 
The survey was designed by South Hams District Council and administered by post to 
panel members in July and August 2005 by ‘Marketing Means’. A total of 591 replies 
were received from panel members, resulting in a response rate of 67%. In addition 51 
face-to-face interviews were conducted and 180 additional surveys were completed by 
the wider community, many who had attended the Council’s Consultation Events. 
 
This report details the results for the section on ‘Where you live’ and ‘Community’. 
 
Summary of Results 
 
1. Where you live 
The first section of this report was intended to give a broad view of how people felt about 
where they live and understand how where they live affects their quality of life. 
 

‘Main centre’ of respondent 
Two-thirds of respondents (68%) indicated that their ‘main centre’ was one of the 
four main towns of the South Hams (Totnes – 21%, Kingsbridge – 20%, Ivybridge 
-18%, or Dartmouth – 9%), with a further 16% indicating it was a ‘village in the 
South Hams’1.  
 
The quality of the centre 
The majority (83%) rated their ‘main centre’ as ‘good’ to some extent, although 
only a fifth (19%) had said that it was ‘very good’. 
 
Extent respondents feel part of the local community 
When asked about the extent they feel part of the community, a fifth of 
respondents (21%) to the survey said ‘a great deal’, with just under half (45%) 
saying ‘a fair amount’.  
 
 
Ratings of aspects of living in the South Hams 
South Hams rates well for the general quality of life, and the natural beauty of the 
area, and reasonably well for aspects of quality of life that need ‘services’. 
Transport opportunities, however, stand out as the problem area for the majority 
of respondents. 

 
2. Community 
The second section of the questionnaire sought people’s views on the Community 
strategy as well as find out their levels of participation in helping to build their 
community.    
 
                                                 
1 This is aggregated from many different villages across the South Hams District 
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Heard of the Community Strategy 
Just over half (53%) of the respondents to the survey said that they had heard of 
the Community Strategy before they had been asked about it in the survey. 
 
How respondents heard about the Community Strategy 
A third of respondents (33%) said they ‘don’t remember’ how they heard of the 
Community Strategy. Another third (31%) said they had heard about it through 
‘involvement in consultation exercises’ and 29% said ‘other’.  
 
What should remain in the Community Strategy 
Most respondents think that all four themes should remain in the Community 
Strategy, the most popular theme being ‘Affordable Housing’. 
 
Top 4 priorities for the Community Strategy 
There appeared to be three distinct levels of support regarding priorities. In the 
top level there were two priorities with far greater support than the others at 
between half and two thirds of respondents choosing them. These were ‘protect 
and enhance our public spaces and local environment’ (61%) and ‘promote 
recycling, reducing waste, reuse and repair’(59%).   
 
Been involved in voluntary activities which benefit the local community 
Nearly two thirds (62%) of respondents said that they had been involved in 
voluntary activities that benefit the community.  
 
Area volunteered in 
Two-fifths of respondents (40%) said they had been involved in something ‘other 
than the activities listed. Of the listed activities, the most frequently chosen was 
‘Resident / Community initiative’ (17%) followed by ‘Education’ (13%)  
 
Length of involvement in any voluntary activities 
Almost all (93%) of those involved said they had been doing so for over a year.  
 
Number of days doing voluntary work 
A third of respondents (32%) said they had spent between 1 and 10 days doing 
voluntary work in the last year, with a quarter (24%) saying between 21 and 50 
days.  
 
Number of hours doing voluntary work 
A quarter of respondents said they had worked 1 to 20 hours voluntarily in the last 
year, with another quarter (25%) indicating they had worked 51 to 100 hours. 
 
Reasons why respondents haven’t been involved in voluntary work 
Over half of the respondents who had not done any voluntary work in the last year 
(57%) said it was because they ‘have work / family commitments), with a quarter 
(26%) saying ‘other’. 
 
Actions considered regarding a local issue 
The most popular action for people who were concerned about a local issue was 
to ‘go to their parish or town councillor’ (61%), followed by ‘their local MP’ (52%).   
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1.0 Introduction / Background 
SHDC conducted a community consultation exercise amongst local residents, with the 
main focus being on their ‘Sounding Board’ citizens’ panel. A booster of face-to-face in-
street interviews amongst ‘hard to reach’ younger residents, aged under 35, was also 
conducted. The surveys were also made available through a number of consultation 
events, local libraries and through the Council for all residents to complete. 
 
The survey was designed by South Hams District Council and administered by post to 
panel members in July and August 2005 by ‘Marketing Means’. A total of 591 replies 
were received from panel members, resulting in a response rate of 67%. In addition 52 
face-to-face interviews were conducted and 180 additional surveys were completed by 
the wider community. 
 
This report details the results for the section on ‘The Economy’. 
 
2.0 Method  
The survey was designed by South Hams District Council and administered by post to 
panel members in July and August 2005 by ‘Marketing Means’. A reminder was sent two 
weeks after the initial mailing to those who had not yet responded. Panel members 
returned their completed surveys in a ‘Freepost’ envelope, their responses were then 
processed and analysed using ‘SPSS’. 
 
Face-to-face interviews were conducted in-street amongst residents aged 16 - 34 in the 
South Hams area. Fieldwork was conducted during August 2005. Interviewing focused 
on the following wards; Totnes Bridgetown, Dartington, Dartmouth Townstal, Bickleigh & 
Shaugh, Ivybridge Woodlands, Ivybridge Central, Ivybridge Filham, Kingsbridge North, 
Kingsbridge East, Westville & Alvington, and Allington & Loddiswell.  
 
Additional surveys were made available to residents through local libraries and the 
Council offices throughout August and a number of consultation events were conducted 
by SHDC during July. 
 
The survey was divided into four sections. The first section covered questions 
concerning the community strategy which is due for review and aimed to collect 
information to feed into the new strategy. This was followed by a section on ‘The 
Economy’ and two others on ‘Tourism’ and ‘Public Spaces’. 
 
A copy of the questionnaire can be found in the appendices. The full data tables can be 
found in a separate document. 
 
Please note, some of the charts and figures quoted might not add up to 100% due to 
rounding.  
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3.0 Response 
The panel membership stood at 929 at the start of this survey. There were 591 replies at 
the time of writing this report. This gave a panel response rate of 67%.  
 
In addition 52 face-to-face interviews were conducted and 180 additional surveys were 
completed by the wider community. 
 
This was an overall total of 823 completed surveys.  
 
4.0 Demographics 
As part of the survey, a series of demographic questions were asked of respondents to 
ensure that the views expressed were from a cross-section of South Hams residents.    
 
4.1 Source of survey 
The South Hams survey was administered to three different groups. The bulk of the 
survey came from the established Sounding Board panel (590 responses; 72% of those 
in the data file). A further 180 (22%) came from members of the public who had ‘self-
selected’ themselves, either through picking the survey up at South Hams consultation 
events or at the Council or libraries. A further, small group came from on-street 
interviews of people under 35 years old (52 responses – 6%) to try to ameliorate some 
of the age bias that come from postal surveys. 

0% 20% 40% 60%

Percent

Face-to-face booster

Consultation events

Panel

6%

22%

72%

Source of survey

 
(Full tables: Appendix 1, Table 1) 
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4.2 Age 
Despite the booster, the age profile of the survey is still slightly skewed towards older 
age groups with the largest single group being the 55 to 64 year old group who 
constitute a quarter (26%) of all responses, followed by those between 65 and 74 (19%) 
and those between 45 and 54 (18%). The three age groups of people between 16 and 
44 represent 28% combined of all responses. 

5% 10% 15% 20% 25%

Percent

75 plus

65 - 74

55 - 64

45 - 54

35 - 44

25 - 34

16 - 24

9%

19%

26%

18%

13%

8%

7%

Age group

 
(Full tables: Appendix 1, Table 2) 
 
4.3 Gender 
The balance between males (49%) and females (51%) is fairly even.  
 

10% 20% 30% 40% 50%

Percent

Female

Male

51%

49%

Gender

 
(Full tables: Appendix 1, Table 3) 
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4.4 Socio-economic group 
There is a marked bias in the survey towards the ‘higher’ socio-economic’ groups, with 
over half of all respondents being in the ‘AB’ (professional) groupings.  
 

10% 20% 30% 40% 50%

Percent

Unclassified

DE

C1&C2

AB

20%

9%

20%

52%

Socio-economic group

 
(Full tables: Appendix 1, Table 4) 
 
4.5 Own a business 
 
A fifth of respondents (22%) to the survey said that they own or represent a business.  
 
Of those that said they did own or represent a business, a fifth (18%) said it was a ‘land 
based industry’, and a further fifth (18%) said that it was a ‘tourist based industry’. A 
further 16% said their business was ‘retail or wholesale’ and 10% ‘education & charities’.  
 
 (Full tables: Appendix 1, Tables 11 & 12) 
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5.0 Where you live 
The first section of this report was intended to give a broad view of how people felt about 
where they live and understand how where they live affects their quality of life. 
 
5.1 ‘Main centre’ of respondent 
‘Firstly, what do you consider to be your main centre?’ 
 
Two-thirds of respondents (68%) indicated that their ‘main centre’ was one of the four 
main towns of the South Hams (Totnes – 21%, Kingsbridge – 20%, Ivybridge -18%, or 
Dartmouth – 9%), with a further 16% indicating it was a ‘village in the South Hams’2.  
 
There were also 14% of the respondents who indicated that their main centre was not in 
the South Hams, most of whom indicated that it was either Plymouth or Plymstock. 
 

 
  
Differences 
People in age groups under 35 were more likely to say that Totnes or Ivybridge were 
their main centre, whereas older age groups were far more likely to indicate that ‘villages 
in the South Hams’ were theirs. 
 
There is a similar, though not quite so marked pattern between men and women, with 
women being more likely to say that Totnes and Kingsbridge were their main centres 
and men saying ‘villages in the South Hams’. 
 
(Full tables: Appendix 1, Table 13) 
 

                                                 
2 This is aggregated from many different villages across the South Hams District 
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5.2 The quality of the centre 
‘How would you rate the quality of this centre?’ 
 
The majority (83%) rated their ‘main centre’ as ‘good’ to some extent, although only a 
fifth (19%) had said that it was ‘very good’. 
 

 
  
Differences 
Men were more likely to say ‘neither’, whereas women were more likely to say ‘very 
good’ when asked to rate the quality of their main centre. 
 
People under 24 were more likely to say ‘neither’ and much less likely to say ‘very good’ 
when rating their main centre. 
 
Of the towns in the South Hams, Ivybridge has the highest proportion of respondents 
rating it as poor to some degree, and has the highest proportion saying ‘neither’. 
Dartmouth also has slightly lower ratings for its quality. 
 
South Brent and Totnes are the two towns rated highest for their quality, both having 
29% rate it as ‘very good’. 
 
(Full tables: Appendix 1, Table 14) 
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5.3 Extent respondents feel part of the local community 
‘And to what extent do you feel part of the community?’ 
 
When asked about the extent they feel part of the community, a fifth of respondents 
(21%) to the survey said ‘a great deal’, with just under half (45%) saying ‘a fair amount’.  
 
However, over a quarter (28%) said ‘a little’, with 5% saying that they did not feel part of 
the community at all.  
 

 
Differences 
There were no significant differences between men and women. 
 
There were very significant differences between age groups. People under 25 were four 
to five times more likely to say that they don’t feel part of the community at all and twice 
as likely to say they only feel part of the community ‘a little’. The older the respondent is, 
the more likely they are to feel part of the community, although the ratings are much 
more alike once the respondent is 35 or over. 
 
Of the towns in the South Hams, those who consider Ivybridge their ‘main centre’ are 
much more likely to say they don’t feel apart of the community at all, or only a little.  
 
  
(Full tables: Appendix 1, Table 15) 
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5.4 Ratings of aspects of living in the South Hams 
‘Thinking about the district as a whole, how would you rate the following 
aspects?’ 
 
There were 6 aspects of living in the South Hams rated, which were: 
 

Aspect Very good 
(%) 

Quite good 
(%) 

Overall  
(%) 

Quality of life 45% 51% 96%
State of the coast and countryside 44% 51% 95%
State of towns and villages 15% 68% 83%
Health in our community 13% 61% 74%
Safety in our community 15% 60% 75%
Transport opportunities 2% 21% 23%
 
As can be seen from the table above, South Hams rates well for the general quality of 
life, and the natural beauty of the area, and reasonably well for aspects of quality of life 
that need ‘services’. Transport opportunities, however, stand out as the problem area for 
the majority of respondents. 
 
Differences 
Women were more likely to rate all the aspects as ‘very good’ than men, with men more 
likely to say ‘neither’ (particularly regarding ‘health’ and ‘safety’). 
 
There were differences by age regarding ‘quality of life’ as an aspect particularly. People 
in the two groups under 35 years old were much less likely than other age groups to rate 
the quality of life as ‘very good’. 
 
 (Full tables: Appendix 1, Table 16) 
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6.0 Community 
The second section of the questionnaire sought people’s views on the Community 
strategy as well as find out their levels of participation in helping to build their 
community.    
 
6.1 Heard of the Community Strategy 
‘Before today, had you heard of the Community Strategy?’ 
 
Just over half (53%) of the respondents to the survey said that they had heard of the 
Community Strategy before they had been asked about it in the survey. 
 

 
Differences 
Men were more likely to have heard of the Community Strategy than women. 
 
As may be expected, those in the age groups under 35 are far less likely to have heard 
of the Community Strategy. Respondents in the two age groups between 45 and 64 are 
the most likely to have heard of it. 
 
(Full tables: Appendix 1, Table 17) 
 
6.2 How respondents heard about the Community Strategy 
‘How did you hear about the Community Strategy?’ 
 
A third of respondents (33%) said they ‘don’t remember’ how they heard of the 
Community Strategy. Another third (31%) said they had heard about it through 
‘involvement in consultation exercises’ and 29% said ‘other’.  
 
Differences 
Men were more likely than women to have found out about the Community Strategy 
through ‘…consultation exercises’, whereas women were more likely to have said ‘don’t 
remember’. 
 
People in age groups over 45 were more likely to have found out through ‘…consultation 
exercises’ than younger age groups. 
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 (Full tables: Appendix 1, Tables 11 & 12) 
 
6.3 What should remain in the Community Strategy 
‘Using your knowledge of local issues and having read about the achievements to 
date, which, if any, of the following themes do you think should remain in the 
Community Strategy?’ 
 
Most respondents think that all four themes should remain in the Community Strategy, 
the most popular theme being ‘Affordable Housing’. 
 
 

 
Differences 
Men were less likely than women to want to keep ‘Accessible Services’ and ‘Supporting 
Active and Caring Communities’. 
 
Those in the 16 to 24 year old age group were less likely than other age groups to 
indicate any of the themes in general. People over 75 were far less likely to want to keep 
‘Employment and Skills’ as a theme. 
 
 (Full tables: Appendix 1, Table 19) 
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6.4 Top 4 priorities for the Community Strategy 
‘The review of the Community Strategy also gives us the opportunity to include 
new themes. Community plans which have been produced across the district have 
identified the following topics as important. To help us priorities them, please 
indicate which you consider the top 4 priorities should be?’  
 
There appeared to be three distinct levels of support regarding priorities. In the top level 
there were two priorities with far greater support than the others at between half and two 
thirds of respondents choosing them. These were ‘protect and enhance our public 
spaces and local environment’ (61%) and ‘promote recycling, reducing waste, reuse and 
repair’(59%).   
 
The second level of support, with around about a third of respondents including them as 
one of their priorities, had five elements: ‘support young people’ (38%); ‘raise awareness 
of energy use and climate change’ (38%); ‘promote safer communities’ (35%); 
‘encourage participation in local decision making’ (34%); and ‘provide employment, land 
and premises’ 30%. 
 
The third level had support from around a quarter of the respondents.  
 

 
 

Differences 
Men were far more likely than women to say ‘provide employment, land and premises’ 
than women. Women were far more likely to say ‘raise awareness of energy use and 
climate change’. 
 
People under 25 were far more likely to have included ‘raise awareness of energy use…’ 
than other groups, but far less likely to have chosen ‘promote recycling, reducing waste, 
re-use and repair’ than other groups. The most striking differences are on the aspect of 
‘encouraging participation in local decision making’, with people over 75 being five times 
more likely than those under 25 to consider this a priority.   
 
 (Full tables: Appendix 1, Table 20) 
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6.5 Been involved in voluntary activities which benefit the local 
community 
‘Have you ever been involved in any voluntary activities which benefit your local 
community?’ 
 
Nearly two thirds (62%) of respondents said that they had been involved in voluntary 
activities that benefit the community.  
 

 
Differences 
There were no differences between men and women regarding involvement in voluntary 
activities which benefit the community. 
 
People over 55 were far more likely to say they had been involved in voluntary activities, 
with people under 35 being far less likely, particularly those under 25. 
  
(Full tables: Appendix 1, Table 21) 
 



South Hams DC Consultation Survey 
Marketing Means – September 2005 

 
17 

6.6 Area volunteered in 
‘Which area do you volunteer in?’ 
 
Two-fifths of respondents (40%) said they had been involved in something ‘other than 
the activities listed. Of the listed activities, the most frequently chosen was ‘Resident / 
Community initiative’ (17%) followed by ‘Education’ (13%)  
 

 
Differences 
Women were more likely to have said ‘Education’ than men, whereas men were more 
likely to have said ‘Local decision making’ and ‘Resident / Community initiative’. 
 
People over 55 were far more likely to say they had been involved in Local decision 
making’ and ‘Resident / Community initiative’ with people under 35 being more likely to 
have said ‘Education’ and ‘Environment’. 
  
(Full tables: Appendix 1, Table 22) 
 
6.7 Length of involvement in any voluntary activities 
‘How long have you been involved in any voluntary activities?’ 
 
Almost all (93%) of those involved said they had been doing so for over a year.  
 
Differences 
There were no significant differences between men and women. 
 
People under 25 were far more likely to have been involved for less than a year. 
 
 (Full tables: Appendix 1, Table 23) 
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6.8 Number of days doing voluntary work 
‘Approximately how much involvement have you had in the last year? A. Days. 
 
A third of respondents (32%) to said they had spent between 1 and 10 days doing 
voluntary work in the last year, with a quarter (24%) saying between 21 and 50 days.  
 
Differences 
Women were much more likely to say they spent 51 to 100 days doing voluntary work 
than men in the last year. 
 
People under 25 were far more likely to have done between 1 and 10 days voluntary 
work, with those over 65 being the most likely to have done 51 to 100. 
 
 (Full tables: Appendix 1, Table 24) 
 
6.9 Number of hours doing voluntary work 
‘Approximately how much involvement have you had in the last year? B. Hours. 
 
A quarter of respondents said they had worked 1 to 20 hours voluntarily in the last year, 
with another quarter (25%) indicating they had worked 51 to 100 hours. A further fifth 
(19%) said they had worked between 101 and 250 hours voluntarily in the last year.  
 
Differences 
There were no particular differences between men and women regarding the number of 
hours they had worked voluntarily in the last year. 
 
People between 25 and 34 were far more likely to have done between 1 and 20 hours 
voluntary work, with those between  65 and 74 being the most likely to have done 101 to 
250 and those over 75 being the most likely to have done over 250 hours voluntary work 
in the last year. 
 
 (Full tables: Appendix 1, Table 25) 
 
6.10 Reasons why respondents haven’t been involved in voluntary 
work 
‘Is there any particular reason why you haven’t been involved in any voluntary 
activities?’ 
 
Over half of the respondents who had not done any voluntary work in the last year (57%) 
said it was because they ‘have work / family commitments), with a quarter (26%) saying 
‘other’. 
 
Differences 
There were no particular differences between men and women regarding the reasons 
why they had not worked voluntarily in the last year. 
 
People between 25 and 34 were far more likely to have indicated that they were 
‘unaware of the local opportunities’ for voluntary work, particularly those under 25 years 
old. People over 65 were much more likely to have said there was an ‘other’ reason. 
 
 (Full tables: Appendix 1, Table 26) 
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6.11 Actions considered regarding a local issue 
‘If there was a local issue that you were concerned about, which of the following 
would you do?’ 
 
The most popular action for people who were concerned about a local issue was to ‘go 
to their parish or town councillor’ (61%), followed by ‘their local MP’ (52%).  Nearly half 
(also) said they would ‘go to their district councillor’. 
 
Only 14% said they would ‘be prepared to form a new community group’, although 43% 
would be prepared to ‘get involved with an existing community group’.   
 

 
Differences 
Women were more likely to say they would join an existing community group, whereas 
men were slightly more likely to go to one of their councillors. 
 
People between 25 and 34 were far more likely to have indicated that they ‘don’t know’ 
what they would do’ or would do ‘nothing’ than other age groups. People between 24 
and 45 are more likely to say they would join an existing group. People under 35 are far 
less likely to say they would go to any of the councillors or their MP. 
 
 (Full tables: Appendix 1, Tables 27) 
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Table 1: Source of survey 

Source of survey

590 72% 72% 72%

180 22% 22% 94%

52 6% 6% 100%

822 100% 100%

Panel

Consultation events

Face-to-face booster

Total

Valid

Frequency Percent
Valid

Percent
Cumulative

Percent

 
 
 
 
Table 2: Age group 

Age group

58 7% 7% 7%

62 8% 8% 15%

99 12% 13% 28%

138 17% 18% 46%

205 25% 26% 72%

152 18% 19% 91%

70 9% 9% 100%

784 95% 100%

39 5%

823 100%

16 - 24

25 - 34

35 - 44

45 - 54

55 - 64

65 - 74

75 plus

Total

Valid

Not givenMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent
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Table 3: Gender 

Gender

385 47% 49% 49%

395 48% 51% 100%

780 95% 100%

43 5%

823 100%

Male

Female

Total

Valid

Not givenMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent

 
 
 
Table 4: Socio-economic group 

Socio-economic group

423 51% 52% 52%

163 20% 20% 71%

74 9% 9% 80%

161 20% 20% 100%

821 100% 100%

2 0%

823 100%

AB

C1&C2

DE

Unclassified

Total

Valid

SystemMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent
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Table 5: Number of people in the household 

Including yourself, how many people live in your household?

44 5% 19% 19%

101 12% 43% 62%

39 5% 17% 79%

32 4% 14% 93%

13 2% 6% 98%

4 0% 2% 100%

233 28% 100%

590 72%

823 100%

1 - just myself

2

3

4

5

6 or more

Total

Valid

Not answeredMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent
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Table 6: Working status 

Working status of the chief wage earner

358 43% 46% 46%

80 10% 10% 56%

12 1% 2% 57%

291 35% 37% 94%

4 0% 1% 95%

36 4% 5% 99%

5 1% 1% 100%

786 96% 100%

37 4%

823 100%

Working full time

Working part time

Student

Retired

Unemployed

House
wife/husband

Other

Total

Valid

Not answeredMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent

 
 

 
Table 7: Disability 

Disability

108 13% 14% 14%

670 81% 86% 100%

1 0% 0% 100%

779 95% 100%

44 5%

823 100%

Yes

No

11

Total

Valid

Did not
answerMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent
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Table 8: Ethnicity 

Ethnicity

767 93% 98% 98%

2 0% 0% 98%

9 1% 1% 100%

2 0% 0% 100%

1 0% 0% 100%

781 95% 100%

42 5%

823 100%

White - British

White - Irish

White - Other

Mixed - White &
Black Caribbean

Mixed - White &
Asian

Total

Valid

Did not answerMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent

 
 
 
Table 9: Attended consultation event 

Attended consultation event

138 17% 18% 18%

645 78% 82% 100%

783 95% 100%

40 5%

823 100%

Yes

No

Total

Valid

Not
answeredMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent
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Table 10: Consultation event attended 

Consultation event attended

26 3% 18% 18%

73 9% 50% 68%

35 4% 24% 92%

12 1% 8% 100%

146 18% 100%

677 82%

823 100%

Malborough Village Hall

Totnes Civic Hall

South Dartmoor Leisure
Centre - Ivybridge

Townstal Community Hall -
Dartmouth

Total

Valid

Not answeredMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent

 
 
 
 
Table 11: Own or represent a business 

Own or represent a business

173 21% 22% 22%

626 76% 78% 100%

799 97% 100%

24 3%

823 100%

Yes

No

Total

Valid

Not
answeredMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent
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Table 12: Business sector 
 

Business sector

27 16% 16% 16%

4 2% 2% 19%

3 2% 2% 21%

30 17% 18% 39%

13 8% 8% 47%

29 17% 18% 64%

5 3% 3% 67%

9 5% 5% 73%

7 4% 4% 77%

9 5% 5% 82%

17 10% 10% 93%

12 7% 7% 100%

165 95% 100%

8 5%

173 100%

Retail & Wholesale

Transport, Distribution &
Storage

Marine Trades

Land Based and Fishing
(including agriculture,
forestry, hor

Construction

Tourism & Leisure

Food & Drink Processing

Manufacturing

Information Communication
Technology (ICT)

Health & Social Services

Education & Charities

Services (e.g. councils etc.)

Total

Valid

Not answeredMissing

Total

Frequency Percent
Valid

Percent
Cumulative

Percent
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Table 13: ‘Main centre’ of respondent 
 

'Main centre' of respondent

759 370 389 58 61 97 135 201 142 68

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

162 69 93 15 19 22 30 35 35 9

21% 19% 24% 26% 31% 23% 22% 17% 25% 13%

154 69 85 17 12 17 23 34 28 21

20% 19% 22% 29% 20% 18% 17% 17% 20% 31%

133 64 69 13 16 23 28 29 15 8

18% 17% 18% 22% 26% 24% 21% 14% 11% 12%

66 35 31 8 5 4 8 22 13 7

9% 9% 8% 14% 8% 4% 6% 11% 9% 10%

23 14 9 0 1 6 6 5 5 0

3% 4% 2% 0% 2% 6% 4% 2% 4% 0%

65 29 36 0 7 9 18 18 10 4

9% 8% 9% 0% 11% 9% 13% 9% 7% 6%

38 20 18 0 0 5 2 21 7 4

5% 5% 5% 0% 0% 5% 1% 10% 5% 6%

118 70 48 5 1 11 20 37 29 15

16% 19% 12% 9% 2% 11% 15% 18% 20% 22%

#

%
Total

#

%
Totnes

#

%
Kingsbridge

#

%
Ivybridge

#

%
Dartmouth

#

%
South Brent

#

%
Plymouth /
Plymstock

#

%
Other town outside
South Hams

#

%
Villages within
South Hams

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Table 14: The quality of the centre 

The quality of the centre

762 376 386 57 61 94 136 202 147 68

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

144 59 85 6 13 20 24 42 29 9

19% 16% 22% 11% 21% 21% 18% 21% 20% 13%

485 241 244 35 37 55 81 130 100 50

64% 64% 63% 61% 61% 59% 60% 64% 68% 74%

98 60 38 11 9 16 19 23 14 7

13% 16% 10% 19% 15% 17% 14% 11% 10% 10%

29 13 16 4 2 3 11 4 3 2

4% 3% 4% 7% 3% 3% 8% 2% 2% 3%

6 3 3 1 0 0 1 3 1 0

1% 1% 1% 2% 0% 0% 1% 1% 1% 0%

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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The quality of the centre

792 170 159 142 69 24 67 39 122

100% 100% 100% 100% 100% 100% 100% 100% 100%

146 50 26 11 6 7 8 9 29

18% 29% 16% 8% 9% 29% 12% 23% 24%

507 109 114 87 48 16 35 27 71

64% 64% 72% 61% 70% 67% 52% 69% 58%

102 9 16 30 12 1 15 1 18

13% 5% 10% 21% 17% 4% 22% 3% 15%

31 1 3 11 3 0 7 2 4

4% 1% 2% 8% 4% 0% 10% 5% 3%

6 1 0 3 0 0 2 0 0

1% 1% 0% 2% 0% 0% 3% 0% 0%

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

Total Totnes Kingsbridge Ivybridge Dartmouth South Brent Plymouth /
Plymstock

Other town
outside

South Hams

Villages
within

South Hams

Firstly, what do you consider to be your main centre? (T...

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



South Hams DC Consultation Survey 
Marketing Means – September 2005 

 
31 

 
 
Table 15: Extent respondents feel part of the local community 

Extent respondents feel part of the local community

164 87 77 1 4 19 26 52 41 19

21% 23% 20% 2% 6% 20% 19% 26% 28% 28%

348 163 185 20 34 47 62 88 67 39

45% 43% 47% 35% 55% 48% 45% 43% 46% 57%

216 106 110 24 16 26 44 55 36 10

28% 28% 28% 42% 26% 27% 32% 27% 25% 15%

39 21 18 12 8 5 5 8 2 0

5% 6% 5% 21% 13% 5% 4% 4% 1% 0%

#

%
A great deal

#

%
A fair amount

#

%
A little

#

%
Not at all

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group

 

Extent respondents feel part of the local community

797 170 159 142 69 24 70 39 124

100% 100% 100% 100% 100% 100% 100% 100% 100%

164 37 28 9 22 4 15 10 39

21% 22% 18% 6% 32% 17% 21% 26% 31%

366 88 85 58 27 13 23 14 58

46% 52% 53% 41% 39% 54% 33% 36% 47%

225 38 40 57 19 6 25 14 26

28% 22% 25% 40% 28% 25% 36% 36% 21%

42 7 6 18 1 1 7 1 1

5% 4% 4% 13% 1% 4% 10% 3% 1%

#

%
Total

#

%
A great deal

#

%
A fair amount

#

%
A little

#

%
Not at all

Total Totnes Kingsbridge Ivybridge Dartmouth South Brent Plymouth /
Plymstock

Other town
outside

South Hams

Villages
within

South Hams

Firstly, what do you consider to be your main centre?
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Table 16: Ratings of aspects of living in the South Hams 

Ratings of aspects of living in the South Hams

766 377 389 57 61 98 136 203 148 66

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

347 155 192 14 16 49 61 101 80 27

45% 41% 49% 25% 26% 50% 45% 50% 54% 41%

387 202 185 33 41 46 72 95 64 38

51% 54% 48% 58% 67% 47% 53% 47% 43% 58%

26 18 8 9 3 3 1 5 4 1

3% 5% 2% 16% 5% 3% 1% 2% 3% 2%

5 2 3 1 1 0 2 1 0 0

1% 1% 1% 2% 2% 0% 1% 0% 0% 0%

1 0 1 0 0 0 0 1 0 0

0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

761 374 387 58 61 98 136 199 147 64

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

333 141 192 22 21 47 59 91 70 24

44% 38% 50% 38% 34% 48% 43% 46% 48% 38%

391 209 182 28 37 46 72 99 72 38

51% 56% 47% 48% 61% 47% 53% 50% 49% 59%

24 16 8 6 1 3 3 7 3 1

3% 4% 2% 10% 2% 3% 2% 4% 2% 2%

11 6 5 2 1 2 1 2 2 1

1% 2% 1% 3% 2% 2% 1% 1% 1% 2%

2 2 0 0 1 0 1 0 0 0

0% 1% 0% 0% 2% 0% 1% 0% 0% 0%

762 374 388 58 61 98 136 201 146 65

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

116 35 81 9 7 23 22 27 20 7

15% 9% 21% 16% 11% 23% 16% 13% 14% 11%

518 257 261 33 44 62 90 134 105 51

68% 69% 67% 57% 72% 63% 66% 67% 72% 78%

98 65 33 10 6 9 20 33 16 6

13% 17% 9% 17% 10% 9% 15% 16% 11% 9%

28 15 13 6 4 4 3 6 4 1

4% 4% 3% 10% 7% 4% 2% 3% 3% 2%

2 2 0 0 0 0 1 1 1 0

0% 1% 0% 0% 0% 0% 1% 0% 1% 0%

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

Quality of life

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

State of coast and
countryside

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

State of towns and villages

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Ratings of aspects of living in the South Hams

754 370 384 57 61 96 134 199 146 63

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

101 42 59 7 6 14 15 27 21 10

13% 11% 15% 12% 10% 15% 11% 14% 14% 16%

463 225 238 33 32 56 82 126 96 39

61% 61% 62% 58% 52% 58% 61% 63% 66% 62%

146 81 65 11 15 22 30 35 23 12

19% 22% 17% 19% 25% 23% 22% 18% 16% 19%

41 20 21 5 7 4 6 11 6 2

5% 5% 5% 9% 11% 4% 4% 6% 4% 3%

3 2 1 1 1 0 1 0 0 0

0% 1% 0% 2% 2% 0% 1% 0% 0% 0%

761 373 388 57 61 97 136 200 148 64

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

113 45 68 9 4 19 23 31 17 10

15% 12% 18% 16% 7% 20% 17% 16% 11% 16%

459 210 249 28 41 60 85 118 91 35

60% 56% 64% 49% 67% 62% 63% 59% 61% 55%

136 91 45 17 10 14 17 40 26 14

18% 24% 12% 30% 16% 14% 13% 20% 18% 22%

50 26 24 3 6 4 9 10 14 5

7% 7% 6% 5% 10% 4% 7% 5% 9% 8%

3 1 2 0 0 0 2 1 0 0

0% 0% 1% 0% 0% 0% 1% 1% 0% 0%

754 372 382 57 61 98 136 199 143 62

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

14 3 11 1 1 0 2 3 6 1

2% 1% 3% 2% 2% 0% 1% 2% 4% 2%

158 70 88 19 15 17 26 33 31 16

21% 19% 23% 33% 25% 17% 19% 17% 22% 26%

187 105 82 11 17 24 27 54 39 16

25% 28% 21% 19% 28% 24% 20% 27% 27% 26%

299 150 149 20 19 42 62 84 50 23

40% 40% 39% 35% 31% 43% 46% 42% 35% 37%

96 44 52 6 9 15 19 25 17 6

13% 12% 14% 11% 15% 15% 14% 13% 12% 10%

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

Health in our community

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

Safety in our community

#

%
Total

#

%
Very good

#

%
Quite good

#

%
Neither

#

%
Quite poor

#

%
Very poor

Transport opportunities

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Table 17: Heard of the Community Strategy 

 
Heard of the Community Strategy

765 374 391 58 61 98 135 203 147 67

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

404 215 189 8 16 54 85 127 84 34

53% 57% 48% 14% 26% 55% 63% 63% 57% 51%

324 145 179 48 44 36 45 66 55 30

42% 39% 46% 83% 72% 37% 33% 33% 37% 45%

37 14 23 2 1 8 5 10 8 3

5% 4% 6% 3% 2% 8% 4% 5% 5% 4%

#

%
Total

#

%
Yes

#

%
No

#

%
Don't
know

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group

 
 
 If other please specify: 
 
Affordable Housing Group 

Agenda 21 

Council meeting 

Council Work 

Dartmouth Town Councillor 

Development & control user gp 

DOS 

During work for SHDC 

Evening Herald 

Family discussion 

Family member 
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Friends 

From friends involved in 2 

From reviewing policies and strategies for the Dart Catchment Action Plan 

I work for the Council 

ICA Ivybridge Community Association 

In newspapers 

In previous Sounding Board 

Internet 

Invited to Presentation 

Involved in developing Teignbridge Strategy 

Involvement with SHDC Totnes Southern Area Plans 

Ivybridge Regeneration Group 

KSAP 

Leaflets and local press 

Local Authority, word of mouth and friend 

Local media 

Local Media 

Local news 

Local Newspaper 

Local paper 

Local paper/parish mag 

Local papers 

Local press 

Local press 

Local press/word of mouth 

Local publicity 

Media 

Media or PC notice boards 
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Member of Government advisory committees 

Member of LSP 

Member of Parish Council 

Neighbours Involved 

News 

Newsletter 

Newspaper 

On website looking for something else 

Paper 

Papers 

Parents talking about it 

Parish 

Parish Council 

Parish Council planning meeting 

Parish Councillor 

Parish Plan (Sherford) 

posters 

Press 

Press/TV 

Previous 'Sounding Board' 

Previous publicity 

Previous questionnaire 

Previous Sounding Board survey 

Previous surveys 

Professional Interest 

Publications 

School 

 



South Hams DC Consultation Survey 
Marketing Means – September 2005 

 
37 

 
 
SHDC 

SHDC website 

Sounding Board 

Sounding Board/local paper 

Sounding Board/Survey Priorities 

South Hams website 

Spouse 

These Sounding Board questionnaires 

This questionnaire 

This survey 

Through Council contacts 

Through other people 

Through Sounding Board 

Through work 

Through work. 

Totnes Town Council 

Town Council 

Via Work 

Village magazine and local press 

Visit to Planning Dept at SHDC 

Website 

When I moved here 10 yrs ago I was looking out for town plan/community strategy 

Word of mouth 

Word of Mouth 

Word of mouth/hearsay 

Work 

Work for SHDC 
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Table 18: How respondents heard about the Community Strategy 

How respondents heard about the Community Strategy

404 215 189 8 16 54 84 126 85 34

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

34 16 18 0 1 5 9 7 10 3

8% 7% 10% 0% 6% 9% 11% 6% 12% 9%

127 81 46 1 4 15 25 39 33 13

31% 38% 24% 13% 25% 28% 30% 31% 39% 38%

21 11 10 0 0 4 5 4 7 2

5% 5% 5% 0% 0% 7% 6% 3% 8% 6%

8 1 7 0 2 2 0 2 2 1

2% 0% 4% 0% 13% 4% 0% 2% 2% 3%

134 65 69 1 5 17 31 50 21 10

33% 30% 37% 13% 31% 31% 37% 40% 25% 29%

118 61 57 6 4 14 22 34 29 7

29% 28% 30% 75% 25% 26% 26% 27% 34% 21%

#

%
Total

#

%
Community Partnership Forum
member

#

%
Involvement in consultation
exercises

#

%
Involvement in prioritising and
action planning

#

%
Involvement in project delivery

#

%
Don't remember

#

%
Other

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Table 19: What should remain in the Community Strategy 

What should remain in the Community Strategy

764 374 390 58 61 99 134 200 148 67

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

665 322 343 44 53 92 117 177 129 58

87% 86% 88% 76% 87% 93% 87% 89% 87% 87%

608 298 310 46 50 82 109 172 109 43

80% 80% 79% 79% 82% 83% 81% 86% 74% 64%

598 281 317 36 43 77 108 169 115 52

78% 75% 81% 62% 70% 78% 81% 85% 78% 78%

555 254 301 29 43 67 101 155 111 51

73% 68% 77% 50% 70% 68% 75% 78% 75% 76%

#

%
Total

#

%
Affordable Housing

#

%
Employment and Skills

#

%
Accessible Services

#

%
Supporting Active and
Caring Communities

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Table 20: Top 4 priorities for the Community Strategy 

Top 4 priorities for the Community Strategy

769 377 392 58 60 99 136 203 149 67

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

267 139 128 27 25 33 54 56 46 25

35% 37% 33% 47% 42% 33% 40% 28% 31% 37%

198 108 90 22 21 33 22 48 36 15

26% 29% 23% 38% 35% 33% 16% 24% 24% 22%

258 130 128 5 15 27 49 82 50 31

34% 34% 33% 9% 25% 27% 36% 40% 34% 46%

182 83 99 12 12 23 22 48 46 22

24% 22% 25% 21% 20% 23% 16% 24% 31% 33%

294 135 159 30 20 44 55 72 52 22

38% 36% 41% 52% 33% 44% 40% 35% 35% 33%

195 88 107 17 15 16 29 54 49 20

25% 23% 27% 29% 25% 16% 21% 27% 33% 30%

168 78 90 19 18 22 28 40 34 9

22% 21% 23% 33% 30% 22% 21% 20% 23% 13%

232 133 99 13 15 35 39 67 45 20

30% 35% 25% 22% 25% 35% 29% 33% 30% 30%

468 223 245 29 33 58 89 131 90 39

61% 59% 63% 50% 55% 59% 65% 65% 60% 58%

289 119 170 28 23 38 56 73 54 20

38% 32% 43% 48% 38% 38% 41% 36% 36% 30%

450 220 230 26 34 61 88 127 75 36

59% 58% 59% 45% 57% 62% 65% 63% 50% 54%

#

%
Total

#

%
Promote safer communities

#

%
Promote healthy lifestyles

#

%
Encourage participation in local
decision making

#

%
Encourage volunteering and
involvement in community activiti

#

%
Support young people

#

%
Support vulnerable groups

#

%
Life long learning and skills for all

#

%
Provide employment land and
premises

#

%
Protect and enhance our public
spaces and local environment

#

%
Raise awareness of energy use
and climate change

#

%
Promote recycling, reducing
waste, re-use and repair

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Table 21: Been involved in voluntary activities which benefit the local community 

Been involved in voluntary activities which benefit the local community

766 375 391 58 62 97 136 201 148 67

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

476 229 247 13 29 56 79 146 107 50

62% 61% 63% 22% 47% 58% 58% 73% 72% 75%

290 146 144 45 33 41 57 55 41 17

38% 39% 37% 78% 53% 42% 42% 27% 28% 25%

#

%
Total

#

%
Yes

#

%
No

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Table 22: Area volunteered in 

Which area do you volunteer in?

476 233 243 13 28 58 78 146 106 51

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

37 16 21 2 3 5 6 9 8 4

8% 7% 9% 15% 11% 9% 8% 6% 8% 8%

48 22 26 3 10 3 12 6 10 6

10% 9% 11% 23% 36% 5% 15% 4% 9% 12%

63 18 45 3 10 13 11 14 10 3

13% 8% 19% 23% 36% 22% 14% 10% 9% 6%

55 34 21 0 0 5 7 20 16 7

12% 15% 9% 0% 0% 9% 9% 14% 15% 14%

82 45 37 2 2 12 15 29 18 5

17% 19% 15% 15% 7% 21% 19% 20% 17% 10%

191 98 93 3 3 20 27 68 44 26

40% 42% 38% 23% 11% 34% 35% 47% 42% 51%

#

%
Total

#

%
Health & Social care

#

%
Environment (e.g. wildlife or
conservation group)

#

%
Education (e.g. local play
group)

#

%
Local decision making
(Parish Council, Trustee)

#

%

Resident / Community
initiative (e.g.
neighbourhood watch)

#

%
Other

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group

 
  
Other – please specify 
 
Age Concern 

Amateur drama, read for the blind in Ivybridge 

Animal welfare 
Animal Welfare/Compassion in World Farming/League Against Cruel Sport 
Art groups, church 
Arts & culture 

Arts & Culture 
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Beaver scouts 
Boy's Brigade 
Bridgetown alive! 
Business forums & SHF & drink 
Cancer Research. 
Car ambulance driver for 2 years 
Carnival week/sports groups. 
Catering & tea dance teas 
Chairman of Civil Service Retirement Group, Kingsbridge 
Chamber of Trade 
Chamber of Trade/Tourism Forum - DTA Director 
Children 
Christian work with local churches 
Church 
Church activities 
Church Activities 
Church affairs 
Church and hospital 
Church commitment 
Church ministry 
Church Pastoral Work 
Church Steward 
Church warden, horticultural society, homeless trust 
Church Warden, St John's the Evangelist 
Church work 
Church Work 
Church, Magistrate etc 
Church, sport 
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Church. 
CI in ATC. Founder of Holbeton Toy Library 

Citizens Advice Bureau 
Civil Defence Special Constabulary 
Club and choral society treasurer 

Community Association 
Community calendar 
Community Car Scheme 
Cookworthy Museum 
Coastwatch, member PCC & church warden 
County Officer RBLWS 
Crafts, music 
Creation of website for Totnes Image Bank 
Credit union 
Credit Union lets 
Culture, politics 
CVS 
Dartington Hall 
Dartmoor Rescue Group 
Dartmoor Search & Rescue 
Design &  building of new village hall/setting up &running activities also Probus and Estate 
Association 
Divisional Secretary of a forces charity 
Economic wisdom 
Editor & fundraiser parish mag. 
Employment 
Entertainment 
Family History Society 

Fire & Rescue (retired) 
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Flavel 
Flavel Centre 
Flower volunteer 
Foot path adoption 
Fundraising for Community Centre 

Girl guiding 
Help at OAP's Modbury Monthly Lunch Club 
Helping run/transport local football team, helping out cub/scouts/guides. 
Helping with activities for senior citizens 
Historical 

Horticultural shows etc 
I used to help with playgroup. 
ICA 
Ivybridge Rail Users' Group 

KSAP/Agenda 21 
Lifeboat crew 
Local charity & Flavel Centre 
Local fete organiser 
Local flower show 
Local function treasurer 

Local history group, parish newsletter, fair day activities 
Local Horticultural Assn 
Local hospital League of Friends fundraising 

Local museum 
Local outdoor swimming pool 
Local playground committee 
Local political action 
Local shows/village events 
Local sports clubs 
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Local sustainability 
Local village events of all kinds 
Local Yacht Club 
Lunch club for elderly 
Lunch rota at local church 
Magistrate 
MCTI, RNLI ST Johns 
Meals on Wheels 
Museum 
Museum work 
Musuems 
National Coast Watch 
National Coastwatch at Froward Point, Kingswear 
National Coastwatch Inst. 
National Coastwatch Institutute 
National Trust - Cancer Research 
National Trust 
National Trust Volunteer 
NFU Rep 
No 3 and Parish Church Projects 
No 5 and Fundraising for Church and Village Activity Group 
Not volunteering at present 
NSPCC 
Officer boating association, treasurer village art club 
Open space 
Operation Christmas Child 
Organising events/club (sports) 
Parish Church - Finance & Property 
Parish Plan 
Parochial Church Council 
PCC 
Political Party Activist 
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President of Women's Institute. Coastwatch (N.C.I.). 
Purchase of local post office 
Red Cross, Totnes Carnival 
Religious 
Riding Club 
Riding for disabled 
Riding for the disabled 
RNIB 
RNIB transcription centre 
RNIB, Community Hall Project, Dartmouth 
RNLI and RNIB 
Round table/41 Club 
Rugby club 
Sailing club 
Sailing club committee 
Saint Vincent de Paul Society 
Salcombe Mini Bus Committee & Driver, Salcombe Museum Committee, Rotary 
School Governor 
Scouting 
Scouting support - in the past 
Sea cadets. School governor. 
Secretary Village Hall Committee 
Skills for Life/Lifelong Learning 
Sounding Board 
Spiritual - church 
Sport 
Sports 
Sports clubs 
Sports groups 
Support village efforts fundraising (various) 
Teaching dance and drama to 7-13 yr olds 
Tennis club 
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The Flavel - arts and community 
This is not current 
Totnes Carnival 
Totnes Museum 
Tourism - museum, steam railway 
Tourism (TIC) 
Tourist Information Centre as I think it is in danger of closing 
Treasurer and Committee Member of Dart Music Festival 
Treasurer of Chillington Community Association 
Treasurer of Recreation Association and of Local Charities 
Twinning 
Various national bodies 
Village Hall Committee 
Village Hall/Church 
When younger, not now 
WI 
WI luncheon club, cook working museum 
WRVS lunch club 
WVS 
Yaught Club 
Young farmers 
Youth and adult sport 
Youth Club 
Youth Justice YOT 
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Table 23: Length of involvement in any voluntary activities 

Length of involvement in any voluntary activities

465 226 239 12 25 58 78 145 105 48

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

32 14 18 4 4 4 9 10 2 0

7% 6% 8% 33% 16% 7% 12% 7% 2% 0%

433 212 221 8 21 54 69 135 103 48

93% 94% 92% 67% 84% 93% 88% 93% 98% 100%

#

%
Total

#

%
Less than 1 year

#

%
More than 1 year

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group

 
 
Table 24: Number of days doing voluntary work 

Number of days doing voluntary work

259 131 128 6 13 32 47 84 62 20

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

77 42 35 3 3 16 18 18 15 5

30% 32% 27% 50% 23% 50% 38% 21% 24% 25%

42 22 20 1 1 5 7 19 8 3

16% 17% 16% 17% 8% 16% 15% 23% 13% 15%

62 32 30 0 5 5 10 21 16 5

24% 24% 23% 0% 38% 16% 21% 25% 26% 25%

54 22 32 1 3 5 6 19 16 6

21% 17% 25% 17% 23% 16% 13% 23% 26% 30%

24 13 11 1 1 1 6 7 7 1

9% 10% 9% 17% 8% 3% 13% 8% 11% 5%

#

%
Total

#

%
1 to
10

#

%
11 to
20

#

%
21 to
50

#

%
51 to
100

#

%
Over
100

Days

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group

 
 



South Hams DC Consultation Survey 
Marketing Means – September 2005 

 
50 

 
Table 25: Number of hours doing voluntary work 

Number of hours doing voluntary work

110 57 53 4 3 21 15 32 21 15

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

29 16 13 1 2 3 4 9 5 5

26% 28% 25% 25% 67% 14% 27% 28% 24% 33%

18 7 11 1 1 6 3 4 2 2

16% 12% 21% 25% 33% 29% 20% 13% 10% 13%

28 15 13 1 0 6 3 10 5 2

25% 26% 25% 25% 0% 29% 20% 31% 24% 13%

21 11 10 1 0 5 2 5 6 3

19% 19% 19% 25% 0% 24% 13% 16% 29% 20%

9 7 2 0 0 0 2 2 2 3

8% 12% 4% 0% 0% 0% 13% 6% 10% 20%

5 1 4 0 0 1 1 2 1 0

5% 2% 8% 0% 0% 5% 7% 6% 5% 0%

#

%
Total

#

%
1 to 20

#

%
21 to
50

#

%
51 to
100

#

%
101 to
250

#

%
251 to
500

#

%
Over
500

Hours

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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Table 26: Reasons why respondents haven’t been involved in voluntary work 

Reasons why respondents haven't been involved in voluntary work

349 176 173 45 35 44 66 74 53 30

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

59 28 31 23 12 3 8 8 4 1

17% 16% 18% 51% 34% 7% 12% 11% 8% 3%

200 99 101 20 21 39 51 45 17 4

57% 56% 58% 44% 60% 89% 77% 61% 32% 13%

90 49 41 2 2 2 7 21 32 25

26% 28% 24% 4% 6% 5% 11% 28% 60% 83%

#

%
Total

#

%
I am unaware of local
opportunities

#

%
I have work / family
commitments

#

%
Other

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group

 
 
If other – please specify 
 
82 years old and not in the best of health 

After ten years gave way to younger people 

Age 
Age 
Age & disablement 
Age and disability 

Age and health 
Age/health 
Age/Health 
Become disabled myself 
Being elderly can't do much about using crime, vandalism & ASB 

But if asked would try to help 
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Cannot afford to healthwise 

Care for an elderly neighbour 
Carer until March 2005 
Ceased to run 
Civil Defence disbanded - too old for specials 
County Official caused serious road crash - recovering 
Currently work commitments 
Did 22 years - enough! 
Disability 
Disabled 
Disabled and 77 yrs of age 
Finished as School Governor 

Full time work before retirement 
Garden/hobbies take up time 
Have been unavailable - living away 
Health 
Health problems 
Health reasons 

Health: amputee in wheelchair 
I'm 76 and fully occupied with family 

I'm a pensioner aged 72 with limited mobility 

I'm always so busy with other activities. There are never enough hours in a day. 
I'm disabled 
I'm retired and have health problems 
I am too old. 

Ill health 
Ill health of wife 
Illness 
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Interested but never got around to it 
Involved with CRISIS in London 
Just a bit too old 
Limited mobility 
Limited time 
Local branch closed (BHF) 
Long voyage in small boat otu of area 
Member of Town Council 
Moved here recently (2 yrs) 
N/A 
Never thought about it 
New regulations for PCs 
New to area 
No desire to do so 
No time 
None 
Not a car owner/lack of public transport 
Not valued 
Not well enough 
Now fully disabled 
OAP 
Old age, 93 

Only lived in area for a short time 
Own health problems 
Personal hobbies 
Physical unsuited now 
Recentley moved to the area 
Registered Disabled 

Retired 
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Retired (disabled) 
Suffering from depression 
Tempus Fugit 
Too many "outsiders" come here and take over knowing nothing whatsoever about the 
town. 
Too old 
Until recently we only lived here 50% of the time 
Work commitment 
Work commitments 

Work in educational/other fields 
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Table 27: Actions considered regarding a local issue 

Actions considered regarding a local issue

759 371 388 55 59 96 137 201 150 64

100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

329 135 194 15 32 54 66 92 47 22

43% 36% 50% 27% 54% 56% 48% 46% 31% 34%

106 47 59 4 7 15 32 35 10 5

14% 13% 15% 7% 12% 16% 23% 17% 7% 8%

461 232 229 12 17 63 87 137 103 42

61% 63% 59% 22% 29% 66% 64% 68% 69% 66%

368 191 177 7 9 51 68 115 79 37

48% 51% 46% 13% 15% 53% 50% 57% 53% 58%

267 136 131 3 6 37 44 84 64 27

35% 37% 34% 5% 10% 39% 32% 42% 43% 42%

393 191 202 4 20 56 70 114 89 37

52% 51% 52% 7% 34% 58% 51% 57% 59% 58%

53 27 26 18 14 5 8 4 3 2

7% 7% 7% 33% 24% 5% 6% 2% 2% 3%

20 10 10 8 5 0 2 0 3 1

3% 3% 3% 15% 8% 0% 1% 0% 2% 2%

46 16 30 6 3 5 7 14 9 2

6% 4% 8% 11% 5% 5% 5% 7% 6% 3%

#

%
Total

#

%
Get involved with an existing
community group

#

%
Be prepared to form a new
community group

#

%
Go to your parish or town
councillor

#

%
Go to your district councillor

#

%
Go to your county councillor

#

%
Go to your MP

#

%
Don't know

#

%
Nothing

#

%
Other

Total Male Female

Gender

16 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 plus

Age group
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If other – please specify 
 
"Go it alone" 
Age is my limiting factor 
Agitate on streets 
Approach DC who will have knowledge of the subject. Ours does nothing and knows nothing 
Approach relevant and influential individuals 
Contact the press 
Depend on my feel re: issue 
Discuss in pub. 
Discuss with others affected 
Drivers speed, Collaton Lane 30 mph sign, ludicrous limit especially in Salcombe & in/out Kingsbridge 
Feel powerless 
Find others who shared my concerns 
Follow up personally 
Go to council or CAB 
Go to the chamber 
Husband 
I have done all of these things 
Internet 
Internet / website 
Involve the media 
Letters to media. Leaflets. 
Local papers; PM 
look on internet 
Look on internet for advice 
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Media 
Newspaper and radio 
None 
Papers 
Press cover 
Raise at Council meeting 
Ring someone in authority who's work would cover area of concern 
Start a campaign 
Town Council 
Use the internet 
Write as appropriate 
Write letter to local paper 
Write to district council 
Write to local newspaper 
Write to local paper 
Write to newspaper 
Write to newspapers 
Write to paper 
Write to papers 
Write to the local paper 
Write to the media 
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Appendix: Questionnaire 
 




