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Summary 
This survey was undertaken as part of the fourth using the permanent sample of the 
‘Sounding Board’. The analysis of this survey is based on 599 responses from the 
Sounding Board or 77% of the panel as it currently stands. 
 
The questionnaire regarding housing renewal had two types of question: questions 
regarding facts about people’s homes and questions which asked about attitudes 
towards the Council’s role in maintaining private homes in the South Hams.  
 
Results 

 
¾ The vast majority of respondents (86%) said that they ‘own their home 

themselves / with their partner’, with 7% saying they ‘rent from a private landlord’ 
and 6% ‘from a Housing Association’. 

 
¾ Older respondents are slightly more likely to own their home than younger ones, 

as are those in ‘higher’ socio-economic (1.1, 1.2, 2) 
 
¾ About a third of homes (35%) are between ’21 and 50 years old’, with another 

third (30%) under 20 years old. Just over a fifth (21%) of homes are ‘over 100 
years old’. 

 
¾ Over a half of respondents (57%) say the value of their property is under 

£200,000. A fifth (19%) think the value of their home is over £250,000. 
 
¾ Over half of respondents (58%) thought that homeowners were ‘largely 

responsible for maintaining their houses, but that they should receive help from 
the Council in some circumstances’. A further third (37%) thought that 
homeowners were ‘entirely responsible’ for maintenance. 

 
¾ There were three groups that received significantly higher proportions of ‘first 

rankings’ from respondents when asked who they think should be targeted for 
any grant aid available from the Council, which were: ‘elderly homeowners’ 
(27%); ‘local people’ (22%); and ‘those on lower incomes’ (21%).  

 
¾ Homeowners are far more likely to want ‘elderly homeowners’ to be targeted as a 

priority. Those who are renting are far more likely to want funding targeted at 
‘those on lower incomes’ and ‘local people’.  

 
¾ The most popular way of raising money for repairs amongst respondents was 

‘using savings’ which three quarters (76%) said they ‘would consider’ and a 
further fifth (18%) said they ‘would consider as a last resort’. The least popular 
option was a ‘commercial loan’, which would only be ‘…considered’ by a quarter 
(26%) and ‘considered as a last resort’ by a further quarter (26%). A ‘loan from 
the Council’ was more popular, with 40% saying they ‘would consider’ this option. 
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¾ There were some differences by age regarding ‘commercial loans’ and 
‘increasing mortgages’, with younger respondents being more likely to consider 
these options than older respondents. 

¾ Very few respondents thought that a grant should ‘not be repaid at all’. The most 
frequently chosen response was that the ‘grant should be paid if the house was 
sold within 5 years’ (44%), followed by ‘grant should be repaid if the house is 
sold within 15 years’ (19%). There were, however, a third of respondents (32%) 
who thought that any grant should be paid back whenever the house is sold. 

 
¾ Nearly three quarters (73%) of respondents said they thought ‘major repairs’ 

were a ‘high priority’ for grant aid, with a further fifth (18%) saying they thought 
they were a ‘medium priority’. 

 
¾ A hundred and twenty five respondents made a comment. Common themes 

included being unaware about grant aid, being negative towards the idea of grant 
aid, and targeting grant aid towards particular groups. 
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1.0 Introduction / Background 
This survey was undertaken as part of the fourth using the permanent sample of the 
‘Sounding Board’. There were four services being assessed in the survey: 
 

• Council Priorities 
• Housing Renewal 
• Development Control 
• Dog Services 
 

This particular report presents the results for Housing Renewal.  
 
2.0 Method & analysis 
The survey was sent by post to the panel. Panels tend to gain a much higher response 
level than usually obtained from postal surveys with no reminder (70%+ compared to 20 
to 30%). 
 
A freepost reply envelope was enclosed with the questionnaire, together with a letter 
detailing how the panel would be informed of the results. 
 
The responses were processed and analysed by Marketing Means. 
 
All questions were cross-tabulated by personal characteristics (such as age, gender, 
disability, number of cars in household) to check for differences in replies, but only 
significant differences have been highlighted in this report.  
 
All figures in this report have been rounded. 
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3.0 Response 
The analysis of this survey is based on 599 responses from the Sounding Board or 77% 
of the panel as it currently stands (774 – Sounding Board is due to be refreshed in 
September).  
 
The final number of responses received from the Sounding Board was 604 or 78%, 
however these additional 5 responses were not entered for this analysis because they 
were returned beyond the closing date. 
 
3.1 About respondents 
The data collected from respondents is important in determining how representative the 
responses are of Sounding Board.  
 

3.1.1 Economic activity 
The response was broadly representative of the ‘Sounding Board’ panel, with the 
exception of: 
¾ Full-time students responded less well (this is also reflected in the age 

groups) – 50% responded compared with the overall response rate of 
74% 

¾ The response rate for ‘homemakers’ was slightly higher than would be 
expected at 84% 

 
 

3.1.2 Age (next birthday) 
The table below shows that compared to the Sounding Board panel: 
¾ Those under the age of 24, and over the age of 85, responded less well 

than other age groups (44% and 45% response rate respectively) 
¾ Those belonging to the 55-64 and 65-74 year old age groups responded 

slightly better than other age groups at (78% and 73% response rate 
respectively) 

 
 Sample Sounding Board Variance 
 Number % Number % % 

<24 26 4% 59 7% -3% 
25-34 42 7% 58 7% 0% 
35-44 138 21% 174 21% 0% 
45-54 150 23% 191 23% 0% 
55-64 125 19% 152 18% +2% 
65-74 94 15% 116 14% +1% 
75-84 64 10% 88 10% 0% 
85+ 4 1% 11 1% -4% 

 643 100% 1069 100% 0% 
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3.1.3 Gender 
In terms of gender there was no significant difference in the percentage of men 
(72%) and women (74%) who responded.  
 
There was, however, a difference in gender response rates between age groups.  
The majority of respondents under the age of 55 were women, whereas the 
majority of respondents aged 55 and above were men.  This difference was most 
pronounced in the under 35 and 85 plus age groups. 

  
3.1.4 Disability 
Response rates were identical for those who reported a disability (74%) and for 
those who did not report a disability (74%).  
 
3.1.5 Ethnicity 
Nine people reported that they had an ethnic origin other than ‘White, British’, 
five of whom responded to this survey (56%).  
 
3.1.6 Socio-economic grouping 
The response rate was lowest in relation to the group coded as ‘never worked / 
long-term unemployed’.  This is mainly due to the poor response rate of many of 
our younger panel members who were also classed as students. 
 
Across the board response rates varied between 71% and 87%, with the highest 
response being recorded from the ‘routine occupations’ group. 
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4.0 About homes and their owners 
The questionnaire regarding housing renewal had two types of question: questions 
regarding facts about people’s homes - the age of the house, who owns it and its value; 
and questions which asked about attitudes towards the Council’s role in maintaining 
private homes in the South Hams. The first section of this report gives the results 
regarding facts about people’s homes.  
 
4.1 Home ownership 
Respondents were asked who owns their current home. They were given 5 options: 
‘own it myself / with partner’; ‘rented from a private landlord’; ‘rented from the Council’; 
‘rented from a Housing Association’; and ‘rent to buy scheme from a Housing 
Association’. 
 
The vast majority of respondents (86%) said that they ‘own their home themselves / 
with their partner’, with 7% saying they ‘rent from a private landlord’ and 6% ‘from a 
Housing Association’. 
 

Home ownership 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Own it myself/with partner 383 64% 86% 86% 
  Rented from a private 

landlord 30 5% 7% 93% 

  Rented from the Council 2 0% 0% 93% 
  Rented from a Housing 

Association 28 5% 6% 100% 

  Rent to buy scheme from 
a Housing Association 1 0% 0% 100% 

  Total 444 74% 100%   
  Did not answer 155 26%     
Total 599 100%     

 
 
There are some differences by age and socio-economic group. Older respondents are 
slightly more likely to own their home than younger ones, as are those in ‘higher’ socio-
economic (1.1, 1.2, 2) groups than ‘lower’ groups.  
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4.2 Age of property 
Respondents were then asked the age of their current home. They were given 6 
options: ‘under 5 years old’; ‘6 to 10 years old’; ’11 to 20 years old’; ’21 to 50 years old’; 
’51 to 100 years old’; and ‘over 100 years old’. 
 
About a third of homes (35%) are between ’21 and 50 years old’, with another third 
(30%) under 20 years old. Just over a fifth (21%) of homes are ‘over 100 years old’ 
 

Approximate age of property 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Under 5 years old 25 4% 5% 5% 
  6 to 10 years old 38 6% 7% 12% 
  11 to 20 years old 99 17% 18% 30% 
  21 to 50 years old 189 32% 35% 64% 
  51 to 100 years old 79 13% 14% 79% 
  Over 100 years old 116 19% 21% 100% 
  Total 546 91% 100%   
  Did not answer 53 9%     
Total 599 100%     

 
 
4.3 Value of the property 
Respondents were also asked the value of their home after paying of mortgages, loans 
and charges on the property. 
 
Over a half of respondents (57%) say the value of their property is under £200,000. A 
fifth (19%) think the value of their home is over £250,000. 

Value of the property 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Under £20,000 1 0% 0% 0% 
  £20,001 to £50,000 14 2% 3% 3% 
  £50,001 to £100,000 72 12% 14% 17% 
  £100,001 to £150,000 96 16% 19% 36% 
  £150,001 to £200,000 109 18% 21% 57% 
  £200,001 to £250,000 79 13% 15% 72% 
  Over £250,000 98 16% 19% 91% 
  Don't know 44 7% 9% 100% 
  Total 513 86% 100%   
  Did not answer 86 14%     
Total 599 100%     
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5.0 Attitudes towards the Council’s role in 
maintenance of private homes 
This section details the findings for the second type of question found in the survey, 
those regarding how people feel the Council should be helping those with private 
homes. 
 
5.1 Attitudes towards responsibility for house 
maintenance 
The first question Sounding Board members were asked, in the ‘housing renewal’ 
section, was who they believed should be responsible for the maintenance of private 
homes. There were five possible replies: ‘owners entirely responsible…’; ‘owners 
largely responsible…but should get help in some circumstances’; ‘owners & local 
authorities share responsibilities…’; ‘local authorities are largely responsible…’; and 
‘local authorities are entirely responsible…’. 
 
Over half of respondents (58%) thought that homeowners were ‘largely responsible for 
maintaining their houses, but that they should receive help from the Council in some 
circumstances’. A further third (37%) thought that homeowners were ‘entirely 
responsible’ for maintenance. 
 
Perhaps unsurprisingly, no respondents thought that local authorities were mainly or 
entirely responsible for the maintenance of private homes although a small number of 
respondents (4%) thought that local authorities shared responsibility (Appendix 1, Table 
1 Page 22). 
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Differences by demographic groupings 
There are no significant differences between age or socio-economic groups with regard 
to these attitudes.  However, differences are apparent by gender, with men (43%) being 
more likely to say that they think that owners are entirely responsible than women 
(31%). (Appendix 1, Table 2 Page 22) 
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5.2 Groups that should be targeted for grants 
Respondents were then asked which 2 groups of people, from a list of nine, they 
thought should be targeted for any grant assistance available for repairs or renewal of 
private homes. Respondents were allowed to choose two groups from the nine ranked 
‘1’ and ‘2’ in order of importance. 
 
There were three groups that received significantly higher proportions of ‘first rankings’ 
from respondents, which were: ‘elderly homeowners’ (27%); ‘local people’ (22%); and 
‘those on lower incomes’ (21%). Groups that did not receive high proportions were: 
‘landlords’ (0%); ‘private tenants’ (0%); ‘key workers’ (4%); and ‘those with high 
maintenance properties’ (4%). (Appendix 1, Table 3 Page 23) 
 
The choices for the ‘second rank’ were similar for the top three: ‘elderly homeowners’ 
(21%) receiving the highest proportion, followed by ‘those on lower incomes’ (20%) and 
‘local people’ (17%). There was however a more even pattern across the other groups 
than for the ‘first rank’. (Appendix 1, Table 4 Page 23) 
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Differences by demographic groupings 
There are some significant differences based on age and gender. People under 35 are 
twice as likely to say that grant funding should go to ‘younger people’, whereas people 
over 65 are the group most likely to say that ‘elderly homeowners’ should be targeted. 
 
There appear to be quite different priorities by gender, with men being more likely to say 
that ‘younger people’, ‘local people’ and ‘elderly people’ should be targeted. Women on 
the other hand are more likely to want the targeting to go towards ‘families with young 
children’ and ‘those on lower incomes’. 
 
There are also some very significant differences between homeowners and those who 
rent either privately or through a social landlord. Homeowners are far more likely to 
want ‘elderly homeowners’ to be targeted as a priority. Those who are renting are far 
more likely to want funding targeted at ‘those on lower incomes’ and ‘local people’. 
Having said this, there are still around a quarter of respondents in the ‘homeowners’ 
group who would like to see ‘those on lower incomes’ being targeted. (Appendix 1, 
Tables 5 to 7 Pages 24 to 26 ) 
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5.3 Options for raising money for repairs and 
maintenance 
The questionnaire then sought to find out which ways of raising money for repairs and 
maintenance of their homes respondents would consider. Five ways were asked about 
(‘commercial loan’; ‘equity release’; ‘increase your mortgage’; ‘loan from the council’; 
‘using your savings’), and three responses were available for each (‘would consider’; 
‘would consider as last resort’; and ‘would not consider’).  
 
The most popular way of raising money for repairs amongst respondents was ‘using 
savings’ which three quarters (76%) said they ‘would consider’ and a further fifth (18%) 
said they ‘would consider as a last resort’. The least popular option was a ‘commercial 
loan’, which would only be ‘…considered’ by a quarter (26%) and ‘considered as a last 
resort’ by a further quarter (26%). A ‘loan from the Council’ was more popular, with 40% 
saying they ‘would consider’ this option. (Appendix 1, Table 8 Page 26) 

 
 

 
 

There were some differences by age regarding ‘commercial loans’ and ‘increasing 
mortgages’, with younger respondents being more likely to consider these options than 
older respondents. (Appendix 1, Table 9 Page 27) 
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5.4 Council priorities for grant aid 
Respondents were then asked to say which kinds of necessary repairs they believe 
should be prioritised by the Council when considering grant aid applications. Five 
priority areas were asked about (‘major repairs’; ‘minor repairs’; ‘improving energy 
efficiency’; ‘converting large houses into smaller flats and bedsits’; ‘helping people in 
large underoccupied properties move to more suitably sized dwellings’), and four 
responses were available for each (‘high priority’; ‘medium priority’; and ‘low priority’ and 
‘not a priority’). 
 
Nearly three quarters (73%) of respondents said they thought ‘major repairs’ were a 
‘high priority’ for grant aid, with a further fifth (18%) saying they thought they were a 
‘medium priority’. 
 
‘Improving energy efficiency’ had 33% thinking that it is a ‘high priority’ and 44% 
considering it to be a ‘medium priority’. (Appendix 1, Table 10 Page 28) 

 
 
 
There are no significant differences by demographic groups. 
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5.5 What should be done if property is sold 
Respondents were then sought their views on whether the Council should seek to 
reclaim any money given as a grant if the property is sold. There were six options 
possible for this question: ‘grant repaid in full with interest added, whenever the house 
is sold’; ‘repaid in full whenever the house is sold’; ‘only repaid in full if the house is sold 
within 15 years’;‘only repaid in full if the house is sold within 5 years’; ‘only partially 
repaid’; and ‘not repaid at all’. 
 
Very few respondents thought that a grant should ‘not be repaid at all’ (2%) or only 
‘partially repaid’ (2%) if the house that the grant is related to is sold. The most frequently 
chosen response was that the ‘grant should be paid if the house was sold within 5 
years’ (44%), followed by ‘grant should be repaid if the house is sold within 15 years’ 
(19%). 
 
There were, however, a third of respondents (32%) who thought that any grant should 
be paid back whenever the house is sold, half of who (17%) thought that interest should 
be added as well. (Appendix 1, Table 11 Page 28) 

 

 
 

 
There were some differences by gender, with men more likely than women to say that 
‘grants should be paid back within 15 years’ (23%) than women (16%), and slightly 
more likely to say they ‘should be paid back with interest’ (18% compared to 15%). 
(Appendix 1, Table 12 Page 29 ) 
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5.5 Comments 
Respondents were finally asked if they had any further comments regarding housing 
repairs, renewal and grant aid. 
 
A hundred and twenty five respondents made a comment. Common themes included 
being unaware about grant aid, being negative towards the idea of grant aid, and 
targeting grant aid towards particular groups.  
 

Comments regarding housing repairs, renewal and grant aid 
A grant for double glazing for pensioners 
Accommodation above local shops made available to local people. Grants to refurbish listed buildings 
All aid should be for local people in local jobs 
Am unaware about housing grants except help being available if you own an old property 
Any outdoor repairs to property should be in keeping with the look of Totnes 
Apart from energy con should only be given in extreme circumstances 
As an OAP, I would appreciate 'knowing' what was available without having to 'dig' for it 
As grant aid is public money it should be returned for others to use, but with a reasonable interest 
As my home is rented from Housing Association, it is not my responsibility 
As these schemes are not widely publicised I am not equipped to comment 
Availability of grant aid isn't at the forefront of dealing with housing problems 
Because of financial pressure on LA, suspension of grant aid could be temp measure of saving money 
Careful targeting when LA money is limited is important - single mums, low income couples/families 
Consideration given to working people on low income (not receiving any benefits) 
Council could provide list of firms to carry out repairs well and at fair price 
Council covenants should not stay on properties for so long-makes them virtually unsaleable 
council should carry out essential repairs on rented property & levy charges on property 
Council/Hsg Assoc tenants to be responsible for some repairs - subject to means 
depends on profit made on sale of house-if high then all/part should be repaid 
Didn't know grant aid existed. Do many apply? How much is given? 
Didn't know grants were available - we struggle to maintain our property - would like to know more 
Don't know about housing repairs/grant aid etc for private houses 
Don't know SHDC policy on this 
Dwellings are either privately owned or council owned. Policy shouldn't confuse these with hybrids 
Elderly homeowners on low fixed incomes should receive practical/financial help with major repairs 
Elderly should always be made a high priority, also should be made aware they are eligible 
Elderly should be informed of fair/high quality local trades people 
Ensure current housing stock is well maintained. Create starter apartments out of large houses. 
For South Hams people only e.g. young couples or elderly 
Grant aid is always related to income, so as single person on average income I never qualify 
Grant aid needed by old/listed buildings to preserve character of Kingsbridge + S Hams 
Grant aid should always be possible. Could council provide list of reputable builders for repairs? 
Grant aid should be given for repairs only, never for cosmetic enhancement 
Grant should be repaid in full on selling the house if obvious for commercial gain 
Grant shouldn't be given without guarantee that property won't be sold for a minimum of 10 years 
Grant to be repaid in full with interest at % of monies borrowed rather than time elapsed 
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Grant interest paid if sold within 5 yrs. Grant paid if sold within 10. Levy charged if within 15 yr 
Grants could be offered if home owner has similar amount i.e. matched funding 
Grants grossly under funded - no use for anything urgent 
Grants should be available for specific jobs not lumped together 
Grants should be available to help preserve charm that listed buildings give to environment 
Grants should be available to those who need it most for basic necessities e.g. roofing, heating, damp 
Grants should only available to those in real need and be repaid when and if possible 
Greater publicity about circumstances for which grants can be made available 
Growth in value of property should be split 50/50 or 60/40 between council and owner of property 
Have no idea of extent that grant aid is available. Please supply information 
Have used grants in past for thatching - excellent service. Very much regret since been abolished 
High priority to be given to purchasers of property who pay Council Tax or have local connections 
Homeowners responsible for own properties. Council should only get involved in emergencies. 
Housing grants should be on a 'need' basis not open to all i.e. means tested 
Housing repairs are responsibility of owner, council shouldn't be spending money on it via grant aid 
I assumed this was only for council tenants and not owners of private properties 
I consider low income to be the only fair criteria 
I did not know grants were available or anything about them 
I don't know what is available and for whom 
I feel in some cases costs could be less if needs met earlier - quick prevention of deterioration 
I have no idea if the council lends money for repairs etc 
If people can afford to own their own homes should pay for repairs themselves 
If retired, grant should be automatic 
Important for Council to help towards repairs of listed buildings to conserve character of area 
Important that grant aid is given to those in real need e.g. young couples, elderly in need 
Important to repair and renovate old properties so that so much new housing not needed 
It isn't a core activity of any council - let alone SHDC 
It should be paid to assist those living in public housing, not private ownership 
Keep to locals and others willing to contribute the major part of the cost 
Keeping a house dry v important, so roof grants would be a help which council used to give 
Little knowledge of practice or policy 
Low income is the only fair indicator. Listed buildings should get grants if owner cannot pay 
Make sure that local professional builders, plumbers etc are used to make repairs 
Measures need to be v tightly targeted and strictly controlled. Use empty/semi-derelict houses 
More info about grants, written so people can understand, applications dealt with promptly 
More info on grant aid needed 
More info put out publicly about what is available to the public 
Need greater information about aid available for private owners 
Never available when I've applied for it 
Never heard of them 
No aid to second homeowners. Grant aid means tested, not on savings but income 
No idea what grants available/how to obtain them - would be helpful to have info 
Not an appropriate use of council funds raised by rates. Target 'people services' not buildings 
Not aware of any grant aid for private home owners unless for e.g. modification for disability 
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Not aware of any grant available to us 
Not enough affordable rented accommodation for local families on low incomes 
Not enough grant aid for homeowners with disability 
Not especially aware of grant aid. Recently used a private loan to upgrade loft/cavity work 
Offering too much financial aid encourages people to buy outside their financial capabilities 
Only for local people on very low incomes. Stop grants to incomers and holiday homes 
Owners should be responsible for own home maintenance - if not affordable move somewhere else 
People should be encouraged to be energy efficient but repairs should not be considered 
People should be made aware of all aspects of aid for renewal and repairs from LA 
People who get repairs/maintenance paid for should be made more responsible for the property 
People with means should have help at v low interest rate if they borrow to keep properties healthy 
Perhaps encourage people to 'downsize' when families leave home 
Priority for couples who work in S Hams and can prove genuine financial need for reasonable problem 
Priority should be given to the elderly 
Repay on a % basis according to when sold i.e. shorter time - full repayment, longer - less 
Second home owners + private landlords must not be able to apply 
Shortage of low cost/cheap rental homes in e.g. Salcombe to encourage young people 
Should be looked at favourably for town properties to enable re-housing/  listed buildings 
Should be more widely publicised and priority given to older properties 
Should be targeted to young/local people so they can stay in their home town/village 
Shouldn't be any grant aid - only abused. Council Tax should be reduced - 2nd home owners pay full 
Steps should be taken to protect against non-essential upgrades for cosmetic reasons by speculators 
Support a means test in all cases 
System can be open to abuse - house bought very cheap (structural probs) then owner received grant 
Take care that grant aid is warranted and related to the financial status of the applicant 
Taxpayers money shouldn't be used for the benefit of individuals when general services so poor 
Testing should be thorough so that only those that really need it get it 
The council should only maintain their property-not private properties. 
There are much more important things to spend tax payers money on than private housing 
There don't appear to be any available 
There is not enough advertising done 
Think that a lot of tenants should pay half of repairs - after all large % are on benefits 
Time taken for decision on grant aid up to 6 months - ridiculous 
Unaware of council's role in these matters and what's available 
Vehicles require mandatory insurance, why not houses? 
Very elderly homeowners - more economic to pay to help them stay in own homes 
Very few people aware of any grant aid that may be available or how to find out details 
Was not aware grants were available 
Was unaware that any grant aid might be available for home owners 
We have always undertaken our own repairs even if delayed for financial reasons 
When repairs are being done there is a loss of supervision 
Why should taxpayers money be used to give some people a profit. This money is collected by force 
Working people should have priority over those who don't. Substantial help should attract penalties 
Would be helpful if there was a list of where to go for help with grants or trades people 
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Would not provide grant aid. Many new homes should not be built - address social issues first. 
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Table 1  
 

Attitudes towards responsibility for house maintenance 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Owners are entirely 

responsible for 
maintenance of their homes 

214 36% 37% 37% 

  Owners are largely 
responsible for maintaining 
their homes, 

335 56% 58% 96% 

  Owners and local 
authorities share 
responsibilities for 
maintenance 

24 4% 4% 100% 

  Total 573 96% 100%   
  Did not answer 26 4%     
Total 599 100%     

 
 
Table 2 

 Attitudes towards responsibility for house maintenance by Gender 
 

     
Total 

    

Owners 
entirely 

responsible 

Owners 
largely 

responsible 

Owners / 
local 

authorities 
share 

responsibility   
Gender Male # 113 141 10 264 
     % 43% 53% 4% 100% 
  Female # 90 185 12 287 
     % 31% 64% 4% 100% 
Total # 203 326 22 551 
   % 37% 59% 4% 100% 
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Table 3 
 

Targets for grant funding (Ranked '1') 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Young people 56 9% 12% 12% 
  Local people 104 17% 22% 34% 
  Landlords 1 0% 0% 34% 
  Families with young children 42 7% 9% 43% 
  Elderly homeowners 129 22% 27% 71% 
  Private tenants 2 0% 0% 71% 
  Key workers (e.g. nurses, firemen 

etc.) 19 3% 4% 75% 

  Those on lower incomes 98 16% 21% 96% 
  Those with high maintenance 

properties (e.g. listed buildings) 19 3% 4% 100% 

  Total 470 78% 100%   
  Did not answer 129 22%     
Total 599 100%     

 
 

Table 4 
Targets for grant funding (Ranked '2') 

 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Young people 34 6% 6% 6% 
  Local people 92 15% 17% 24% 
  Landlords 7 1% 1% 25% 
  Families with young children 61 10% 12% 37% 
  Elderly homeowners 113 19% 21% 58% 
  Private tenants 5 1% 1% 59% 
  Key workers (e.g. nurses, firemen 

etc.) 49 8% 9% 69% 

  Those on lower incomes 107 18% 20% 89% 
  Those with high maintenance 

properties (e.g. listed buildings) 58 10% 11% 100% 

  Total 526 88% 100%   
  Did not answer 73 12%     
Total 599 100%     
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Table 5 
 

Targets for grant funding (Ranked '1') by Age (grouped) 
 
     Age (grouped) Total 

Targets for grant 
funding (Ranked '1')   Under 35 35 to 49 50 to 64 65 and over   

Young people # 7 19 14 13 53 
   % 22% 14% 9% 10% 12% 
 Local people # 6 31 37 24 98 
   % 19% 22% 25% 18% 22% 
 Landlords # 1 0 0 0 1 
   % 3% 0% 0% 0% 0% 
 Families with young 
children 

# 6 8 6 20 40 

   % 19% 6% 4% 15% 9% 
 Elderly homeowners # 6 36 41 41 124 
   % 19% 26% 27% 31% 27% 
 Private tenants # 0 1 1 0 2 
   % 0% 1% 1% 0% 0% 
 Key workers # 1 3 6 9 19 
   % 3% 2% 4% 7% 4% 
 Those on lower 
incomes 

# 4 35 38 21 98 

   % 13% 25% 25% 16% 22% 
Those with high 
maintenance properties  

# 1 5 7 6 19 

     % 3% 4% 5% 4% 4% 
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Table 6 
Targets for grant funding (Ranked '1') by Gender 

 
    Gender Total 
 Targets for grant 
funding (Ranked '1')   Male Female   
 Young people # 31 22 53 
    % 14% 9% 12% 
  Local people # 54 44 98 
    % 25% 19% 22% 
  Landlords # 1 0 1 
    % 0% 0% 0% 
  Families with young 

children 
# 13 27 40 

    % 6% 11% 9% 
  Elderly homeowners # 65 59 124 
    % 30% 25% 27% 
  Private tenants # 1 1 2 
    % 0% 0% 0% 
  Key workers  # 12 7 19 
    % 6% 3% 4% 
  Those on lower 

incomes 
# 31 67 98 

    % 14% 28% 22% 
  Those with high 

maintenance 
properties  

# 
9 10 19 

    % 4% 4% 4% 
Total # 217 237 454 
  % 100% 100% 100% 
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Table 7 
 

Targets for grant funding (Ranked '1') by Home ownership 
 

 Targets for grant 
funding (Ranked '1')   

Targets for grant funding (Ranked '1') by Home 
ownership 

Total 

    

Own it 
myself/with 

partner 

Rented from 
a private 
landlord 

Rented from 
a Housing 

Association 

Rent to buy 
scheme from 

a Housing 
Association   

 Young people # 38 2 3 0 43 
    % 11% 8% 13% 0% 11% 
  Local people # 59 8 8 0 75 
    % 17% 32% 33% 0% 19% 
  Families with 

young children 
# 27 5 3 1 36 

    % 8% 20% 13% 100% 9% 
  Elderly 

homeowners 
# 97 0 1 0 98 

    % 29% 0% 4% 0% 25% 
  Private tenants # 1 1 0 0 2 
    % 0% 4% 0% 0% 1% 
  Key workers  # 18 1 0 0 19 
    % 5% 4% 0% 0% 5% 
  Those on lower 

incomes 
# 81 7 9 0 97 

    % 24% 28% 38% 0% 25% 
  Those with high 

maintenance 
properties  

# 
18 1 0 0 19 

    % 5% 4% 0% 0% 5% 
Total # 339 25 24 1 389 
   100% 100% 100% 100% 100% 

 
 
Table 8 

 

Options for raising money for repairs and maintenance 
 

Would 
consider 

Would 
consider as 
a last resort 

Would not 
consider 

  #  % #  % #  % 
Commercial loan 112 26% 110 26% 209 48% 
Equity release 127 30% 115 27% 177 42% 
Increasing your 
mortgage 241 55% 78 18% 123 28% 

Loan from the Council 163 40% 105 26% 142 35% 
Using your savings 375 76% 87 18% 30 6% 
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Table 9 
 

Options for raising money for repairs and maintenance by Age (Grouped) 
 

Age (grouped) 
Under 35 35 to 49 50 to 64 65 and over 

  #  % #  % #  % #  % 
Would consider 15 38% 38 28% 40 27% 14 17% 
Would consider 
as a last resort 11 28% 38 28% 38 25% 15 18% 

Commercial 
loan 

Would not 
consider 14 35% 61 45% 72 48% 54 65% 

Would consider 11 32% 40 29% 42 29% 26 31% 
Would consider 
as a last resort 5 15% 42 31% 38 26% 24 28% 

Equity release 

Would not 
consider 18 53% 54 40% 66 45% 35 41% 

Would consider 27 69% 114 71% 76 50% 16 23% 
Would consider 
as a last resort 5 13% 28 17% 29 19% 11 15% 

Increasing your 
mortgage 

Would not 
consider 7 18% 19 12% 46 30% 44 62% 

Would consider 17 47% 62 44% 52 38% 24 31% 
Would consider 
as a last resort 6 17% 32 23% 42 30% 22 29% 

Loan from the 
Council 

Would not 
consider 13 36% 47 33% 44 32% 31 40% 

Would consider 32 80% 103 71% 126 79% 102 79% 
Would consider 
as a last resort 6 15% 32 22% 23 14% 20 16% 

Using your 
savings 

Would not 
consider 2 5% 10 7% 10 6% 7 5% 
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Table 10 
 

Priorities for grant aid 
 

  High priority 
Medium 
priority Low priority Not a priority 

  # % # % # % # % 
Major repairs (e.g. a new roof) 413 73% 103 18% 37 7% 14 2% 

Minor repairs (e.g. a new boiler) 67 12% 226 41% 165 30% 95 17% 

Improving energy efficiency 190 33% 251 44% 95 17% 33 6% 

Converting large properties into 
smaller flats and bedsits 105 19% 187 33% 141 25% 130 23% 

Helping people in large under 
occupied properties move to more 
suitably sized dwellings 

190 33% 187 33% 108 19% 85 15% 

 
 
Table 11 

 

Repaying grants 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Repaid in full with interest 

added, whenever the house is 
sold 

94 16% 17% 17% 

  Repaid in full, whenever the 
house is sold 87 15% 15% 32% 

  Only repaid in full if the house 
is sold within 15 years of the 
grant 

109 18% 19% 51% 

  Only repaid in full if the house 
is sold within 5 years of the 
grant 

250 42% 44% 95% 

  Only partially repaid 14 2% 2% 98% 
  Not repaid at all 14 2% 2% 100% 
  Total 568 95% 100%   
  Did not answer 31 5%     
Total 599 100%     
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Table 12 
Repay grants by Gender 

 

    Repay grants 
Total 

 Gender   

Repaid in 
full with 
interest 
added, 

whenever 
the house 

is so 

Repaid in 
full, 

whenever 
the house 

is sold 

Only repaid 
in full if the 

house is 
sold within 
15 years of 

Only repaid 
in full if the 

house is 
sold within 
5 years of t 

Only 
partially 
repaid 

Not repaid 
at all   

 Male # 48 39 60 109 5 2 263 
    % 18% 15% 23% 41% 2% 1% 100% 
  Female # 42 44 44 131 9 12 282 
    % 15% 16% 16% 46% 3% 4% 100% 
Total # 90 83 104 240 14 14 545 
  % 17% 15% 19% 44% 3% 3% 100% 

 
 
 

 
 

  
 
 


