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Summary 
This survey was undertaken as part of the fourth using the permanent sample of the 
‘Sounding Board’. The analysis of this survey is based on 599 responses from the 
Sounding Board or 77% of the panel as it currently stands. 
 
Last year South Hams District Council set 6 priority areas that it will to focus on. The 
decision to focus on these areas was partly as a result of consultation with the first 
Sounding Board survey in 2002. The Council now wants to track whether the Council is 
making residents aware that it has set these as its priorities, and in particular its top 
priority ‘affordable housing for local people’. 
 
Results 
  
¾ The two priorities with the highest levels of awareness amongst respondents 

were ‘affordable housing…’ (64% ‘aware’ and 26% ‘partially aware’) and 
‘maintain a clean environment’ (61% ‘aware’ and 32% ‘partially aware’). 

 
¾ Women appear to be more aware of the top two priorities than men. 

 
¾ Overall satisfaction with the Council regarding their work to tackle affordable 

housing issues is fairly low at only 20%, with only 2% saying they are ‘very 
satisfied’. 

 
¾ Those under 35 were far more likely to be dissatisfied overall than older people, 

although those over 65 were the group most likely to say they ‘don’t know’. 
 
¾ Over half of the respondents (55%) said that they were not aware of any specific 

measures to tackle affordable housing issues implemented. 
 
¾ Awareness of any specific measures appear to be higher in those aged between 

35 and 64 years than the younger or older respondents. 
 
¾ There were 87 examples given by respondents of measures taken to tackle 

issues surrounding affordable housing. Many of these referred to greenfield or 
brownfield developments in the District, particularly at Bittaford, Ivybridge, 
Bowdens Field and Dartington. 
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1.0 Introduction / Background 
This survey was undertaken as part of the fourth using the permanent sample of the 
‘Sounding Board’. There were four services being assessed in the survey: 
 

• Council Priorities 
• Housing Renewal 
• Development Control 
• Dog Services 
 

This particular report presents the results for Council Priorities.  
 
2.0 Method & analysis 
The survey was sent by post to the panel. Panels tend to gain a much higher response 
level than usually obtained from postal surveys with no reminder (70%+ compared to 20 
to 30%). 
 
A freepost reply envelope was enclosed with the questionnaire, together with a letter 
detailing how the panel would be informed of the results. 
 
The responses were processed and analysed by Marketing Means. 
 
All questions were cross-tabulated by personal characteristics (such as age, gender, 
disability, number of cars in household) to check for differences in replies, but only 
significant differences have been highlighted in this report.  
 
All figures in this report have been rounded. 
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3.0 Response 
The analysis of this survey is based on 599 responses from the Sounding Board or 77% 
of the panel as it currently stands (774 – Sounding Board is due to be refreshed in 
September).  
 
The final number of responses received from the Sounding Board was 604 or 78%, 
however these additional 5 responses were not entered for this analysis because they 
were returned beyond the closing date. 
 
3.1 About respondents 
The data collected from respondents is important in determining how representative the 
responses are of Sounding Board.  
 

3.1.1 Economic activity 
The response was broadly representative of the ‘Sounding Board’ panel, with the 
exception of: 
¾ Full-time students responded less well (this is also reflected in the age 

groups) – 50% responded compared with the overall response rate of 
74% 

¾ The response rate for ‘homemakers’ was slightly higher than would be 
expected at 84% 

 
 

3.1.2 Age (next birthday) 
The table below shows that compared to the Sounding Board panel: 
¾ Those under the age of 24, and over the age of 85, responded less well 

than other age groups (44% and 45% response rate respectively) 
¾ Those belonging to the 55-64 and 65-74 year old age groups responded 

slightly better than other age groups at (78% and 73% response rate 
respectively) 

 
 Sample Sounding Board Variance 
 Number % Number % % 

<24 26 4% 59 7% -3% 
25-34 42 7% 58 7% 0% 
35-44 138 21% 174 21% 0% 
45-54 150 23% 191 23% 0% 
55-64 125 19% 152 18% +2% 
65-74 94 15% 116 14% +1% 
75-84 64 10% 88 10% 0% 
85+ 4 1% 11 1% -4% 

 643 100% 1069 100% 0% 
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3.1.3 Gender 
In terms of gender there was no significant difference in the percentage of men 
(72%) and women (74%) who responded.  
 
There was, however, a difference in gender response rates between age groups.  
The majority of respondents under the age of 55 were women, whereas the 
majority of respondents aged 55 and above were men.  This difference was most 
pronounced in the under 35 and 85 plus age groups. 

  
3.1.4 Disability 
Response rates were identical for those who reported a disability (74%) and for 
those who did not report a disability (74%).  
 
3.1.5 Ethnicity 
Nine people reported that they had an ethnic origin other than ‘White, British’, 
five of whom responded to this survey (56%).  
 
3.1.6 Socio-economic grouping 
The response rate was lowest in relation to the group coded as ‘never worked / 
long-term unemployed’.  This is mainly due to the poor response rate of many of 
our younger panel members who were also classed as students. 
 
Across the board response rates varied between 71% and 87%, with the highest 
response being recorded from the ‘routine occupations’ group. 
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4.0 About Council Priorities 
Last year South Hams District Council set 6 priority areas that it will to focus on. The 
decision to focus on these areas was partly as a result of consultation with the first 
Sounding Board survey in 2002. The Council now wants to track whether the Council is 
making residents aware that it has set these as its priorities, and in particular its top 
priority ‘affordable housing for local people’. 
 
4.1 Awareness of the Council’s 6 priorities 
The firs question simply asked respondents to say how aware they were of the 
Council’s 6 priority areas. The priorities were simply listed and respondents were given 
the option of saying whether they were ‘aware’, ‘partially aware’ or ‘not aware’ of each 
one individually. 
 
The two areas with the highest levels of awareness amongst respondents were 
‘affordable housing…’ (64% ‘aware’ and 26% ‘partially aware’) and ‘maintain a clean 
environment’ (61% ‘aware’ and 32% ‘partially aware’). The priority with the lowest 
awareness level was ‘to work with partners to improve access to key services’ (20% 
‘aware’ and 41% ‘partially aware’). (Appendix 1, Table 1 Page 14). 
 

  
Differences by demographic groupings 
Women appear to be more aware of the top two priorities than men. Also people over 
35 are more aware than younger respondents. (Appendix 1, Tables 2 and 3 Pages 14 
and 15) 
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4.2 Satisfaction with the Council’s work to tackle 
issues regarding affordable housing in the South 
Hams 
The next question asked respondents to say how satisfied they are with the Council’s 
work in tackling affordable housing issues in the District. Respondents were given a 
standard 5-point satisfaction scale from ‘very satisfied’ to ‘very dissatisfied’ with an 
additional ‘don’t know’ option. 
 
Overall satisfaction with the Council regarding their work to tackle affordable housing 
issues is fairly low at only 20%, with only 2% saying they are ‘very satisfied’. Overall 
dissatisfaction is higher at 23%, with 6% saying they are ‘very dissatisfied. The largest 
single rating is ‘neither satisfied nor dissatisfied’ which accounts for nearly half of all 
responses (47%). (Appendix 1, Table 4 Page 16) 
 

 
 
Differences by demographic groupings 
The only differences were found between age groups. Those under 35 were far more 
likely to be dissatisfied overall than older people, although those over 65 were the group 
most likely to say they ‘don’t know’. (Appendix 1, Table 5 Page 16) 
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4.3 Awareness of specific measures implemented 
As a follow up to the ‘satisfaction’ question, respondents were then asked whether they 
were aware of any specific measures that have been implemented to tackle the issues 
surrounding affordable housing. There were three possible responses: ‘yes’; ‘no’ and 
‘not sure’. 
 
Over half of the respondents (55%) said that they were not aware of any measures 
implemented, with a quarter (24%) saying they were. A further fifth (21%) indicated they 
were not sure whether they were aware or not. (Appendix 1, Table 6 Page 16) 
 

Awareness of specific measures to tackle Affordable Housing Issues 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Yes 142 24% 24% 24% 
  No 329 55% 55% 79% 
  Not sure 123 21% 21% 100% 
  Total 594 99% 100%   
  Did not answer 5 1%     
Total 599 100%     

 
Differences by demographic groupings 
Again, the only differences were found between age groups. Awareness appears to be 
higher in those aged between 35 and 64 years than the younger or older respondents.   
(Appendix 1, Table 7 Page 22) 
 



‘Sounding Board’ Survey 4: Council Priorities 
Marketing Means, August 2003 

 

 - 10 - 

4.4 Specific measures 
Those who said they were aware of any measures were asked which specific ones they 
were. This was as open question. 
 
There were 87 examples given by respondents. Many of these referred to greenfield or 
brownfield developments in the District, particularly at Bittaford, Ivybridge, Bowdens 
Field and Dartington. Some respondents have made comments for future improvements 
/ policies.  
 

Awareness of Specific Measures 
'In filling' of what used to be council estates 
3x new villages on greenfield sites near Deep Lane End 
Affordable housing at Bowdens Field, Ivybridge 
Affordable housing in Bittaford 
Allocating land 
Allocation of number houses within new development to affordable housing, Bittaford 
Aware of some new low cost housing - but it is not nearly enough 
Berry Pomeroy 
Bittaford Housing Association 
Bittaford housing development 
Bonfire Hill, Salcombe. Dissatisfied that Scholars Walk and Crabshell developments don't include 
affordable housing 
Building a new estate at Modbury 
Building at 'Bowdens' and Bittaford 
Building of low cost housing in Ivybridge 
Butts Park redevelopment 
Buying/leasing private housing for purpose of renting to those in need of housing 
Certain number of affordable houses for first time buyers must be included in new private housing 
developments 
Developers have to build a certain percentage of affordable housing 
Development site in Dartington by Brimhay Bungalows, partnership with DH Trust - both for affordable 
housing 
Discussion on affordable housing in village, but not really investigating area and totally dismissing 
brownfield site 
Efforts to maximise current housing ie empty homes, liaison with Tor Homes 
Follaton Estate, buying land in Dartington for development 
Fosse Road school site was to have included affordable housing - believe it hasn't happened 
Foyer 
Full RV value to 2nd homes, working and living in area for a no of years, starter home pl. permission 
Having Tor Homes to do repairs to properties - give a good service 
Homes to be rented, purchased, co-owned. Conversion of accommodation over shops in Fore St 
Housing at Bonfire Hill, Salcombe 
Housing development in Frogmore behind Village Hall 
Housing development in Lee Mill area 
Include a proportion of low cost housing in all future developments 
Inquiry into legally binding covenants 
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Insensitive planning proposals for affordable housing in or close to AONBs 
Liasing with the government, been on local news channels 
Linking affordable housing provision to larger development proposals 
Linking with housing associations 
Local development at Bittaford 
Local measures seen to contravene all policies within SHDC planning 
Local Plan to provide new housing in area, also group set up to look at this issue 
Location of land at Bowden's Field, Ivybridge 
Low cost housing projects (Ivybridge) 
Making use of 'derelict' sites for building eg garages in Parkers Way, Totnes 
Media coverage on relative issues 
New affordable housing project for local people in Bittaford - need more like this 
New and proposed houses 
New building near (?) Yealmpton in S Hams 
New developments include affordable housing 
New developments to include proportion of affordable housing. Fast tracking some housing in local plan 
New houses at Bittaford and proposed housing for Bowdens Field, Ivybridge 
New houses in School Lane, Stoke Fleming 
New housing Kingsbridge, shared mortgage/rental schemes, Tor housing partnership Brixton, possibly 
new housing Salcombe 
New mixed developments 
New starter homes 
New town at Sherford 
Part buy/part rent schemes, building affordable new homes 
Part ownership properties in Ivybridge, housing association properties in recent developments 
Peppers Field (Modbury) proposal to include affordable housing 
Percentage of affordable homes in proposed residential development 
Planning conditions/housing associations new housing 
Plans to build on KEVICC playing fields, in-fill at Bridgetown 
Pressure on developers to include low cost homes 
Proposed 300 new homes in Dartington 
Proposed housing developments in South Hams, recent schemes in Newton Ferrers and Totnes 
Providing a proportion (a third?) in new building projects 
Reading in Dartmouth Chronicle speech by Mayor, proportion of houses in new projects to be affordable 
recent articles in local paper i.e. re housing 
Recent developments in Bridgetown, Totnes. Other various proposals to build elsewhere in Devon 
Relaxation of planning restrictions for social housing 
Rent to buy schemes via housing associations, future PPPs with regard to public housing within new 
private development 
Rent to let scheme (Radio 4 feature) 
Require developers to build some affordable homes 
Rural housing building programme 
Selling housing stock, decision not to vastly increase Council Tax on 2nd homes, joint funding on projects 
seriously looking out for new locations to create affordable housing] 
Shared equity of property value 
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Sherford Valley 
Some building, plus the formation of joint ownership schemes 
The local plan and press statements 
Third to rent, third to buy, third joint ownership - criteria for new settlement Sherford 
Thurlestone houses 
To ensure that new housing development NE of Ivybridge contains significant element of affordable 
housing 
Totnes and Ivybridge have plans to build for local residents 
Totnes plans for local housing 
Units being built in Thurlestone 
Work with housing associations / corporationns, policies for grant assisted projects, rural regeneration, 
waiting & transfer lists 
Work with local housing associations 
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Table 1  
Awareness of Council Priorities 

 
  Aware Partially aware Not aware 
  Count Row % Count Row % Count Row % 
Affordable housing for local 
people 377 64% 154 26% 62 10% 

Better jobs for the area 203 34% 241 41% 145 25% 
Maintain the distinctive 
environment whilst enabling 
sensitive development 

285 48% 218 37% 86 15% 

Maintain a clean environment 356 61% 187 32% 44 7% 
To work with partners to 
improve access to key 
services 

116 20% 241 41% 229 39% 

To provide value for money 208 35% 242 41% 136 23% 
 
 
Table 2 

Awareness of Council Priorities by Gender 
 

Gender 
Male Female 

  # % # % 
Aware 159 58% 204 70% 

Partially aware 84 30% 63 22% 
Affordable housing for 
local people 

Not aware 33 12% 26 9% 
Aware 99 36% 98 34% 

Partially aware 114 41% 115 40% Better jobs for the area 

Not aware 62 23% 77 27% 
Aware 133 48% 142 49% 

Partially aware 100 36% 109 37% 

Maintain the distinctive 
environment whilst 
enabling sensitive 
development Not aware 42 15% 40 14% 

Aware 154 56% 185 64% 

Partially aware 102 37% 78 27% 
Maintain a clean 
environment 

Not aware 18 7% 26 9% 
Aware 56 20% 54 19% 

Partially aware 112 41% 123 43% 
To work with partners to 
improve access to key 
services 

Not aware 106 39% 111 39% 
Aware 104 38% 96 33% 

Partially aware 114 42% 117 40% 
To provide value for 
money 

Not aware 55 20% 76 26% 



‘Sounding Board’ Survey 4: Council Priorities 
Marketing Means, August 2003 

 

 - 15 - 

Table 3 
Awareness of Council Priorities by Age (grouped) 

 
Age (grouped) 

Under 35 35 to 49 50 to 64 65 and over 

 # % # % # % # % 
Aware 25 54% 104 59% 131 67% 103 68% 

Partially aware 12 26% 56 32% 46 23% 33 22% Affordable housing 
for local people 

Not aware 9 20% 16 9% 19 10% 15 10% 
Aware 6 13% 56 32% 77 39% 58 39% 

Partially aware 17 37% 76 43% 80 41% 56 38% Better jobs for the 
area 

Not aware 23 50% 44 25% 38 19% 34 23% 
Aware 12 26% 90 51% 105 54% 68 46% 

Partially aware 18 39% 64 37% 65 33% 62 42% 

Maintain the 
distinctive 
environment whilst 
enabling sensitive 
development Not aware 16 35% 21 12% 26 13% 19 13% 

Aware 17 37% 101 58% 125 64% 96 65% 

Partially aware 16 35% 62 36% 60 31% 42 28% 
Maintain a clean 
environment 

Not aware 13 28% 10 6% 11 6% 10 7% 
Aware 2 4% 34 19% 41 21% 33 22% 

Partially aware 21 46% 82 47% 82 42% 50 34% 
To work with partners 
to improve access to 
key services 

Not aware 23 50% 59 34% 71 37% 64 44% 
Aware 5 11% 55 32% 83 42% 57 39% 

Partially aware 20 43% 75 43% 79 40% 57 39% To provide value for 
money 

Not aware 21 46% 44 25% 34 17% 32 22% 
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Table 4 
 

Satisfaction with work to tackle Affordable Housing Issues 
 

  Frequency Percent 
Valid 

Percent 
Cumulativ
e Percent 

  Very satisfied 12 2% 2% 2% 
  Satisfied 98 16% 18% 20% 
  Neither satisfied 

nor dissatisfied 254 42% 47% 68% 

  Dissatisfied 89 15% 17% 84% 
  Very dissatisfied 32 5% 6% 90% 
  Don't know 53 9% 10% 100% 
  Total 538 90% 100%   
  Did not answer 61 10%     
Total 599 100%     

 
 

Table 5 
 

Satisfaction with work to tackle Affordable Housing Issues by Age Grouped 
 

 Satisfaction with 
work to tackle 
Affordable 
Housing Issues   Age (grouped) 

Total 

    Under 35 35 to 49 50 to 64 65 and over   
 Very satisfied # 1 1 3 7 12 
     % 3% 1% 2% 5% 2% 
  Satisfied # 5 22 35 31 93 
     % 13% 14% 20% 21% 18% 
  Neither # 14 81 81 66 242 
     % 36% 50% 46% 45% 46% 
  Dissatisfied # 9 32 30 18 89 
     % 23% 20% 17% 12% 17% 
  Very dissatisfied # 6 13 11 2 32 
     % 15% 8% 6% 1% 6% 
  Don't know # 4 12 15 22 53 
     % 10% 7% 9% 15% 10% 
Total # 39 161 175 146 521 
   % 100% 100% 100% 100% 100% 
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Table 6 
  

Awareness of specific measures to tackle Affordable Housing Issues 
 

  Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 
  Yes 142 24% 24% 24% 
  No 329 55% 55% 79% 
  Not sure 123 21% 21% 100% 
  Total 594 99% 100%   
  Did not answer 5 1%     
Total 599 100%     

 
 

 

Table 7 
Awareness of specific measures to tackle Affordable Housing Issues by             

Age Grouped 
 

    
Awareness of specific measures to 
tackle Affordable Housing Issues Total 

    Yes No Not sure   
Age (grouped) Under 35 # 8 28 10 46 
     % 17% 61% 22% 100% 
  35 to 49 # 43 96 37 176 
     % 24% 55% 21% 100% 
  50 to 64 # 49 107 40 196 
     % 25% 55% 20% 100% 
  65 and over # 32 87 33 152 
     % 21% 57% 22% 100% 
Total # 132 318 120 570 
   % 23% 56% 21% 100% 

 
 

 
 




